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Introduction

The purpose of thisreport isto analyze Dr.Oetker’s website www.oetker.ca, evaluate, and
provide recommendations to aid in the client’ s budget distribution and to secure future
advertising budgets for buying strategy, executional analysis, and reporting.

This report will evaluate the following:

Site Category

Target

Site Purpose/Objectives
Structure

Layout

Navigation
Functionality

Colours and Graphics
Content

Multimedia
Engagement
Advertising

Search Engine Rank
Traffic Building Strategies
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Page 1



(2)

Objective
0 Toengage and to educate consumers.
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Site Category - Dr.Oetker
The purpose of this section isto define Dr. Oetker’s site category.

DtOtker @en | cfr Home | Careers | Contact Us

Our Recipes Our Products QOur Business Search
Get inspired Make your meal special Everything about Dr. Oetker Search keyword Q

Search

Search in recipes only

i ,a\s\us 106E 3

‘ CASADI AMA f ’ :;
N rO rSp1c1ést i Vi t'
»

/ Readyjour taste buds: Casa'dl Mama Infernoiis our spiciest

s Al 1% A

Figure 1,1- Dr. Oetker Canada Website, Homepage retrieved February 5%, 2015.

o] Oetker.caisaconsumer packaged goods information website.
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Target — Dr. Oetker
The purpose of this section isto define the target of Dr. Oetker’s website.

Figure 2.1. Google Images, Canadian woman with children retrieved February 23' 2015

Target Market
Gender Female
Age $35,000-$75,000
Household Size 2+
Martial Status Married
Family Children

Figure 2.2 PMB 2013 Spring 2-Year Readership and Product Database
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Site Purpose/Objective
The purpose of this section is to evaluate the purpose/objectives of Dr. Oetker’s website.
DrOtker caen | cafr Home | Careers | Contact Us
Our Recipes r Pro Our Business Search
Get inspired @ your special erything about Dr. Oetker ! Q
Close %
e N
Delectable Desserts Gourmet Pizzas Baking Ingredients
Figure 3.1 Dr. Oetker Canada Website, Homepage retrieved February 5%, 2015.
Qur Recipes Qur Products Qur Business Search
Get inspired Make your meal special Everytingahout-aeletker 6 Q
Close X
You

About Dr. Oetker

Career

Dr. Oetker online

Figure 3.2 - Dr. Oetker Canada Website, Homepage retrieved February 5", 2015.
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MUG CAKE

Treat Yourself to a Mug Cake

Indulge with a decadent Chocolate or
French Vanilla and Chocolate Bits Mug
Cake. Ready to eat in 5 minutes, it's 8
great way to enjoy a quiet moment of
indulgence. > See Details

WA LOVERS REJgior

CASA DI MAMA
Meat Lovers Rejoice

Satisfy your meat cravings with our
newest varieties: Ristorante Pepperoni
and Casa di Mama Bacon. It's sure to be a
staple in your freezer! > Learn More

(2)

D\

INSTANT PUDDING
Try our Pudding Supréme

Introducing our European-inspired
Pudding Supréme. It's rich and creamy
instant pudding, and with no artificial
colours or flavours, it's an indulgence you
can feel good about. > Learn More

Figure 3.3 - Dr. Oetker Canada Website, Homepage retrieved February 5", 2015.

Evaluation:

0 Listsrecipesand products, such as desserts, pizza and baking ingredients.
0 Describesthe brand' s history, careers, and FAQ that include links to paid media such as

Facebook and Y ouTube.

O Website objectiveisto educate consumers.
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Structure
This section isto evaluate the structure of Dr. Oetker’s website.

Home Page
Dr.Oetker

Our Products

Recipe Search

Delectable Desserts
Gourmet Pizzas

Baking Ingredients

Our Business

About. Dr.Oetker

Career

Dr. Oetker Online

Figure 4.1 - Dr. Oetker Website, Homepage retrieved February 5", 2015.
Evaluation:

o] Website has a strong, clearly defined structure.
0 The labels are well organized and easy to navigate.
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Layout — Dr. Oetker

The purpose of this section isto analyze the layout of Dr. Oetker’s website.

® B O M wwmoethercaica-en e bt -
e S0 M B N T i Rt e Mep Of Shersier  § Acteistberies I Serhe WP WK Desmses U Triame got snow e @ Crywias amebete

Oar Prodects Orwer Business

e.g recipes, ingredients, products...

Sasch s ooy

French Vanilla and
Chocolate Bits Mug
Cake
_ sl et cslabonit

= - ~ L - WA 50 wrTicit s o Rmcun, Kaan
Figure 5.1 Dr. Oetker Website, Homepage retrieved February 5", 2015.

- cah Wi OeTRRS LA e =
pven S0 2002 Yeom S0 Bt My e p Of ermen S Accentnerses N sete W Se Oueees b Trues ger the & @ i ammenir
= 2 Feady four Lne Buds Cina @ Nara slenad oo oen )
< hoseaipirey! Topped eit sl 40y pepperoal, fery hot )

|
PO, et DEppets il 1nd O0adis 0N Ouf SRS

thin dusr wi 3 oG edgr. Tv piza wil sty b your |
wcjoavegs A rust try b every spice-sover!

Ve wlh & Secadent Chedonuse of Sattly yout mest Cavegs Wi o P03t oo Eurcgeas-mypred
Foench Vandy and Chacolene B2y g rewes! vareter Eorarte Pepgecon » Suprbme. W'y fch and Ceamyy
Cale. Ready 12 eat in S minunes, X5 300 Cata & Mama Bacon 1 sre o 2e 2 VOGRg. %4 w 1O 2TRCR
et wiy 12 otiOy & Quet teavent of Uagle @ your heesn v CoMours O Randen, 'L an Induigende pou
inddgee can ford good abext

Figure 5.2 Dr. Oetker Website, Homepage retrieved February 5", 2015.
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Dr.Oetker
Q)
- ca WWW Serker CA/Ca-en /[ Index Ty

1" Apes Pt 2A02 Yoo e [ * T P e e - Vg OF arien S Acenitientes B a0 D s Trees ges s & ®

Ot Recipes Oer Prodocts Our Busioess

e.g. recipes, ingredients, products..

ot @ g

French Vanilla and
Chocolate Bits Mug
Cake

addgercy that is roady to oot ¥

3 “jllﬂw-—nu—--"—

e Nl A

Figure 5.3 Dr. Oetker Website, Homepage retrieved February 5", 2015.

Evaluation:

0 Header is consistent throughout the website.

0 Footer of each page contains the sitemap, careers, privacy, accessibility, and contact
information.

0 Website contains limited white space and box templates for images and content.

0 The background image is visible on each page and is relevance to the site category.

0 Thecontent islaid out 2 inches from the top and 1.3 inches from the bottom. The site has a
consistent grid base layout arranging content in an organized layout.
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Navigation — Dr. Oetker

The purpose of this section isto evaluate the navigation of Dr. Oetker’s website.

- <cn W CEtiCer.Ca/ T3 - en AocawT ) sieman Nl

7 Sult 2012 Torm fan Bt e e L Tow P Ve e w8 GO Tramie - Sove e OF Sherier S Aconatrender W Aeefie W Uk Drwises R Triees ger e v @ Cryvass-smaeiene
-
'uln?_cu l:.vha).n u‘vh««u
—— .

Sitemap

DOwr Recipes
Footer-Meta

Owr Product: Footer
Owr Business

wihey

Figure 6.1 Dr. Oetker Website, Homepage retrieved February 5", 2015.

- cCn www.oetker.ca/ca-en/index himl =
i Apps Fall 2012 Term Sea Bun Mours Route & ¥ Trip Panner for 5 G CO Tramshn - Sched Map OF S M Nesflix -
Our Recipes Our Products Our Besiness
~ IS
. =

—
LIS
—-—
T~

Dedectable Desserts Gourmet Pizzas Baking Ingredients

Meat Lovers Rejoice!
Hungry for some of the best meat toppings we have 10
TN OUSt with Sistcrame Peppe

your freezer. We're abo tringing b
Mama Bacon. Satisty yoor craving and vy them today

Figure 6.2 Dr. Oetker Website, Homepage retrieved February 5", 2015.
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Dr.Oetker
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« CcC #
i Apps Fall 2012 Term Star

www.oetker.ca/ca-en/our-products/shirriff/shirriff-coconut-pudding-pie-filling/ shirriff-coconut-pudding-pie-filling.html
Bus Hours Route 2 P" Trip Planner For Sci 68 GO Transit « Sched.

DI: @en | of  Home | Crees | Comartts

Our Recipes
Get inspired

Qur Products

Make your meal specs Everything about Or, Oetker

Map Of Sheridan s AccessSheridan N Netfiix &P UK Dresses & Trizina got their ho

Our Business Search

oetkerca » OuProducs »  Oelectable Desserts »  Shimi  »  Shio®! Cocorus Pudding & Pie Filing: Shiiff Coconut Pudding & Pie Filing

T $ 77 £ £ L R

COCONUT | N0t coco N

Sh“‘ri['f

.

Figure 6.3 Dr. Oetker Website, Product Page retrieved February 5", 2015

jo)
«

Evaluation:
o Navigation issimple and horizontal. This allows visitors to easily navigate site to find
content of interest.
0 Labelsare descriptive. Drop down menus offer further content.
o Sitemap divided into the following: Our Recipes, Our Products, Our Business, FAQ and
Footer.
0 Breadcrumbsvisible for visitor as shown in Figure 6.3
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Dr.Oetker
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Functionality
The purpose of this section isto evaluate the functionality of Dr. Oetker’swebsite.

800 . =
L) = Cooking with Dr. Oecker @G

'\(-"-b @ www.oetker.ca/ca-en /Index.tml & | (2 Dr. Oetker PR N = T S S > R

@en cafr Home Careers
Our Recipes Our Products Our Business Search
Gest Inspired Make your meal special fverything abaut Dr. Oetker v Q
< Back 10 "Our Products” Baking Ingredients Close ; 2 4 -
-
= r
| =3 P
Dr. Oetker Baking Powder Dr. OelkerSOriginal Vanilla Dr. ODetker Natural Vanilla Sugar Dr. Oetker Whip It B Ay
ugar S5

o
v a,
e .
Dr. Oetker Gelatine Sheets Dr. Oetker Red Cake Glaze Dr. Detker Clear Cake Glaze e
:
- - — -
{ .
Ready 1 taste buds: Casa('dl Mama Infernods our spiiest T
frozen{pizza! Topped with mini spicy pepperoni, fiery-hot f >

jalapenos, green peppers arjd red onions an our signature |
thin drust with a rising edge, this pizza will satisty all your } 2

Recipes i Products
e
Your search resulted in 25 results Quantity /0 : Sorting  Mewest < What recipe category are you looking
for?
DELECTABLE DESSERTS 12-minute Delecrable

Chocolate Zebra Parfait Appetizers Desserts

Try this incredibly celicicus combination of our

famous cocked pudding and pecans! > maoie Oceasion

iy () Al

DELECTABLE DESSERTS Cooking Time

Raspberry Jam and Chocolate Mousse Tarts 10 20 min. ® 120 min.

Try our delicious tart creation today. The perfect
combination of ingredients to awaken and please...
more

. | S

Difficulty i
G @ < | 1 L

Ay Eesy Average  Advarced

— DELECTABLE DESSERTS
&/' Bumbleberry Cream : .
A little twist on a family favourite! > more Recipes for children
Recipes for children
W L)
-3 Recipes with photo

Recipes with photo

DELECTABLE DESSERTS

Figure 7.2 — Dr. Oetker Website, recipe search with slide selector retrieved February 5", 2015

Page 12



Dr.Oetker
(2)

n e
e O/ @ contact - Contact Us| Dr. .. L+

(% ) contact. petker.ca i Dr. Oetiker

Quality is the Best Recipe...

We would love to hear from you! Whether you have a question, * / r
would like to share a comment, or request some of our FREE “- - 4
recipes, we always welcome an email, phone call, letter or use the -
form below. Dr. Qetker Canada Ltd.
*required fields 2229 Drew Road
ol ) e Mississauga, ON, LSS 1E5, Canada
Selutation (5 | Phone: (905) 678-1311
First Name * Fax: (305} 678-9334

Tell Free: 1-(800) 387-6939 (Canada only)
Last Name *

Address*, Apt/Suite
City, Province/State * Sefact ~|
Postal/Zip Code, Country * ~
Phone Number *
Email Address *
Confirm Email: *

Language Preference *  Sover |

Your Comments

Your information is used by us to perform this action. There is no further use by us
or third parties.

| would like someone from Dr. Oetker to contact me about this issue

*| have read and agree to the Dr. Oetker Privacy Agreement.

| would like to be added to the Dr. Oetker mailing/email list to receive promotions,
special offers, and recipes.

© Submit

Figure 7.3 — Dr. Oetker Website, Smple form for registration to receive additional brand info such as recipes
retrieved February 5%, 2015
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Dr.Oetker
(2)

Q_OAO | @ 404-Greatideas by Dr.0... % | 4+

@ @ www.oetker.ca/index.php?id=52577

SIRE SR 4O

404 - Page not found

Search in recipes only

Oops! It looks like we can't find what you're looking for. Please try
the search bar or main navigation again, otherwise contact us for
futher help!

Figure 7. 4 —Dr. Oetker Website, image links result in error message “ 404 — Page Not Found” retrieved
February 5", 2015

Evaluation:

(0]

Target able to interact with site; however, islimited to the landing page with its main
header options and the slide selector options for recipes.

Recipe section enables target to interact by selecting occasion, amount of time and
difficulty of recipe by swiping cursor across each level.

Search function limited to brand products and recipes — excludes external links or
searches.

Main interactive elements are drop-down menus.

Registration for additional info or free recipesis easy to use.

Website has fast download; however, some image links lead to error message “404 -
Not Found”.

Page 14
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Colour and Graphics

The purpose of this section is to analyze the colour and graphics of Dr. Oetker’s website.

® 0 O/ Cooking with Dr. Oetker -... * \_hitas:fiwwwine. sciencescafen % | 4

|/ “

(€ ) ® vww.oetker.casca-en;index.hrmi & | (24 altimage tag > B 8 K A ® 7
.DEOker ca-en a- Home Careers Conac Us
Qur Recipes Qur Products Our Business Seard
Get inspired Make your meal specia Everything about Dr. Oetker a

PES, LHEIEUIETILS, |

Search in recipes only

French Vanilla and
Chocolate Bits Mug

W . Cake
- or .
. o o Introduding a personal indulgence that s ready to eat in

Figure 8.1 — Dr. Oetker Website, colour palette consistent throughout website. Graphics and colour complement
content retrieved February 5", 2015

B 00/ @ ou recioes | Or. Oetker \este  mutriuge, Heain & we- x| [l What it dch meaia? - Den e |

GOytesente/r/Qroak AR DI otmerrecipes. pints ' JRCL AltWraad tos S wE 8w oA @ |3

(€= ) @ www.cetker.ca,

Greek Salad

Think Greek! A crunchy fresh Greek salad is a great balance to the
complex flavours in Panebello Chicken Fiesta. Searct In (ecipas only

174 Easy ¥ 20 Minutes

Ingredients s

servings )
for this recipe Greek Salad

Salad:

cucumber
green pepgper

1 tomato

pitted black olives
feta cheese
lemon juke

1 Cut up the vegetables into chunks, They should all be roughly the same size. olive oil

Il il
Figure 8.2 — Dr. Oetker Website, graphics used for recipes are visually appealing to the target retrieved
February 5", 2015.




Dr.Oetker
(2)

-
9 0707 &> About Dr. Oetker | Dr. Oet... % \.t : e

& ) @ www.oetker.ca/ca-en/about-dr-oetker/startseite.html c“[/Q Dr. Oetker ) wB 3+ A 40 ‘

About Dr. Oetker

In 1891, Dr. August Oetker, a pharmacist by trade, founded his company “Dr. Oetker" in
Bielefeld, Germany. Two years later, in 1893, he introduced his first product Dr. Oetker
"Backin". His innovative idea was to fill small paper bags with precisely the right quantity of
baking powder for one pound of flour. With the high quality of the raw materials and the
stable ratio of active ingredients, he was able to guarantee housewives perfect baking results
every time. This outstanding innovation laid the foundation for a major business enterprise and for the brand
“Dr. Oetker” which continues to succeed in providing valuable innovations to consumers for over 100 years.

Today, the Dr. Oetker companies in various countries around the world are managed by Oetker
International in Bielefeld, Germany. Although activities centre on the markets of Western and

Figure 8.3 — Dr. Oetker Website, graphics are displaced, low resolution, and lack colour on “ About” page
retrieved February 5%, 2015.

Evaluation:

0 Colour palette consistent throughout website. Palette is neutral with warm tones that
are pleasing to the eye. Content is approachable and inviting

0 Background colours compliment graphics and darker text.

0 Text sizeislarger than 12-point font; easy to read with a combination of both serif and
sans-serif fonts.

0 Graphicsare visually appealing to the target

0 Rich text media, such as streaming video and sound, are missing.

o Disorganization of graphicswhen visiting “About” page: size, colour, and quality

lacking. Large negative space between copy and creative.
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Content

This section evaluates the content of Dr. Oetker’s website.

Dr.Oetker
(2)

Our Recipes

Get inspired

Our Business AL

| specia verything about Dr. Oetker

Our Products

ke your me.

&

Delectable Desserts Baking Ingredients

French Vanilla and
Chocolate Bits Mug
Cake

Introducing a personal indulgence that is ready to eat in

Figure 9.1 — Product information limited to desserts, gourmet pizza, and baking ingredients.

®.0 0 J @@ Cooking with Dr. Octier ¥\ Nesté o Nutrition. Health & We... £ interactive Marketing a5 iels L
[ & ) & www oetker.carca-en/index.ntm <] L alt image tag wE & A 4 O =

® 0 0o

/@ Recipe search - Our Recip o+
[P \

'(-'- @ www oetker.ca/ca-enjrecipe-search htmi?tx_oetkersearc Y Dr. Oetker

12:M E APPETIZERS

Cheesy Garlic Bread

Make your own cheesy garlic bread. It's a classic

favourite that’s simply irresistible. Instead of...
wore

7 @™

2-MINUTE AFPETIZERS
Rustic Caeser Salad
Give dad his greens in this classic rustic Caesar. To
prepare this quick dish even quicker, just top..
more

74 <)
MINUTE APPETZERS
Tzatziki and Veggie Sticks
Opposites attract. Balance a spicy, hearty main with
light, crisp veggie sticks and coal Greek-style...
wore

wGii7 <]

12-MINU PETIZERS

Tortillas and Salsa
Personalize a store-baught salsa and <pend your
time with Mama, instead of in the kitchen. » more

a7 )

m . |

2B A 4@

Figure 9.2 — General recipe search, not limited to recipes that incorporate brand products only.
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Peanut: Although Dr. Oetker Canada Ltd has a nut free facility; we are
unable to make an official nut free claim as we cannot guarantee no cross-
contamination with ingredients manufactured at other manufacturing plants.
The information herein is based on current formulations and to the best of
our knowledge, is accurate.

Do you have a program in place to control allergens in your ambient

Can I add lemon juice to my Shirriff Lemon Pie Filling for more
tartness? v

Can the Shirriff Pudding and Pie Mixes he made with Lactose Free

Figure 9.3 — Web writing techniques, such as short paragraphs, give the target enough information to understand
the content. Questions ask dietary

Evaluation:
o Contentis clear; information found with minimal clicks (up to 3 max.).
0 Products limited to desserts, gourmet pizza, and baking ingredients.
0 Recipeslack organization and do not necessarily incorporate ingredients/products from
the brand; no categorical organization.
0 Short paragraphs used to give target enough information to continue reading.
0 Drop-down menu educates target regarding “ peanut-free” and “lactose-free’

aternatives.
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Multimedia
The purpose of this section isto evaluate the multimedia of Dr. Oetker’s website.

© 00 o wach The Flash... | Ed Interactive Mark .. | Dr.Ockter Website.d... | Microsoft Word - Ne... J@ Cooking with... % \ Nestlé : productsine... | [T 15 Websites wit... | [ blacknegative g

@ @ www.oetker.ca/ca-en/index.html c ‘ . top 10 most engaging websites = | ﬁ E + @ |

(@ Getting Started  { "} UnLock this video! { | BioTrack - (3 Youtube § Hotmail <~ CTV [&] https://login.she...
—

(2

=

caen | cafr

Home | Careers | ContactUs

Search

Our Recipes Our Products Our Business
Get inspired Make your meal special Everything about Dr. Oetk

Search in recipes only

1 chsh DI fAvA

’"%
' O r SplClést Plzza Yt'

i' / Readyjour taste buds: Casa dx Mama Infernoiis our spiciest

Figure 10.1 - Dr. Oetker Canada Webste Homepage retrieved February 6™, 2015.

Evaluation:

0 Waebsite useslimited multimedia. Figure 10.1 highlights where links to social media
sites and blogs would normally appear.

0 Website does not have a company blog, mobile website, or links to social media. These
options are hidden within the site map.
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Dr.Oetker
(2)

En ement
The purpose of this section isto evaluate the engagement of Dr. Oetker’s website.

— A
806 wa Watch The Flash.... | B3 Interactive Mark... | Dr.Oekter Website.d... | Microsoft Word - Ne... / & Easiest Ever ... \(Neg!lé:p(odqa;ng..: ' 15 Websites wit.... | define multimed.., | + L

@\4};www.oetker.ca/ca~en/rezepxe/r/eas«est‘ever~|emon~squares.htm\?zx_oetkervecupes_pll[search_cffser]= (< O, define multimedia PN E 3 A | =
(@) Getting Started  {_| UnLock this video! [ | BioTrack = = [ Youtube Ji" Hotmail «~ CTV [&] https://login.she...
—
Dr'Otker | BN Home | Careers | ContactUs |
Our Recipes Our Products Our Business Search
Get inspired Make your meal special Everything about Dr. Oetker arch keyword Q

oetkerca »  OurRecipes » Easiest Ever Lemon Squares
27 A R e T T "i’

= Recipe overview

Easiest Ever Lemon Squares

Make delicious Lemon Squares with the delicious and easy recipe!

W W7 0 Average @ 60 Minutes Search in recipes only

Dr. Oetker winscht hnen gutes Gelingen mit Ihrem Easiest Ever Lemon Squares

Rezept L Print

& il Ingredients
Figure 11.1, Dr. Oetker Canada Website, Homepage retrieved February 6", 2015.

Evaluation:
0 Waebsite uses clicking and scrolling to navigate.

0 Web pages appear at once with no graphics to engage the visitor.
0 Content does not fit above or below the fold; additional scrolling is necessary.
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Advertising

Dr.Oetker
(2)

The purpose of this section isto evaluate the advertising of Dr. Oetker’s website.

@ Getring started

{ | UnLock this video!

| i BioTrack

Speciale

This thin crust pizza with

Q— ) @ wurw oetKer.ca/ca-en [ our-products/ ristorante /speciala/speciale. html
A

3 voutube B% Hormai

i, ham and

- CTV @ hteps:floginshe. ..

b

PeEpp

Ingredients for Speciale

s is a culinary feast.
Mozzarella and edam cheeses and spicy herbs add to its full flavour.

Crust: Enriched wheat flour, water, vegetable oil, yeast, salt, sugar. Toppings:
Pepperoni (pork, salt, spices, dextrose, water, onion powder, spice extracts, garlic
powder, ascorbic acid, sodium nitrite, bacterial culture, sodium ascorbate, smoke),
cooked ham (pork, water, salt, dextrose, sodium phosphates, smoke flavour, sodium
ascorbate, flavour, sodium nitrite), mushrooms, herbs, Sauce: Tomate puree, water,
sugar, olive oll, spices and herbs, salt, modified corn starch, dextrose, hydrolyzed
corn protein, vegetable oil, caramel colour. Cheeses: Edam and mozzarella cheese

Ristorante

i hentic ltalian
taste with Ristorante, the #1 selling thin
crust pizza in Canadal

» Pollo

Search in recipes only

Figure 12.1, Dr. Oetker Canada Website, Homepage retrieved February 6", 2015.

e 0o

s Watch The Flazh | B3

park |

Woed - Na ) @ enghsn stick

= \(Nestié - producesne . | B 5 websiteswie | EF dofine mummed | ok

(@) & o cetker casca—en frez

@ Getting Started || UnLock this video!

2apte/t]enolish—sticky-ofMie-pudd ing. himiPtx_oetkerracipes_pil [saarch_offser]

L BloTrack

| &3 youtube  Z¥ Hotmai

w- €TV [E] mttps fflogin she.

Break up one 1offee chocolate bar like Sker and sprinkle the crumbles on wop.

Finish it off with a dash of salt to create an amazing Salted Caramel flavour.

Dr. Oetker winscht Ihnen gutes Gelingen mit Ihrem English Sticky Toffee Pudding

Rezept

Nutrition facts for this recipe English Sticky Toffee Pudding ~

{ -

B qn Ti*rr»

“l w"'i [

& | L define multimed a > (B 8 W =

TOF 10 RECFES NEUESTE REZEPTE

Top 10 Recipes

Wizt

Lemon Squares
Lusclous Lemon Cream Cheese Cake
tee Pudding

English Sticky To!
4. Chips and Guacamole
5. Greek Salad
B. Chocolate Mousse Frult Pardaits
7. Farmer’s Saled
Lecker Pudding
Leman Mousse with Raspberry
Cream
10. Chocolate Hazelnut Delight

Flgure 12.2, Dr. Oetker Canada Websne Homepage retrieved February 6th 2015.

Evaluation:

0 Website banner ads are specific to each product, while some feature built-in recipe lists.
0 Adsaresmple, clean, and show most pertinent information with colourful graphics to
engage visitor.
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Search Engine Rank

The search engine rank evaluates Dr. Oetker’s rank on Google and Bing, as well as the use of

each brand’ s key words.

Dr.Oetker
(2)

dr oetker

Google

Web Images News Videos Maps More ~ Search tools

About 5,670,000 results (0.17 seconds)

Cooking with Dr. Oetker - Quality is the best recipe - ca-en ...
www.oetker.ca/ ~

Discover the diverse products and recipes from Dr. Oetker. A variety of cooking and
baking ingredients from Dr. Oetker; guaranteed quality for over 120 years.

Career - Contact Us - About Dr. Oetker - Privacy

About Dr. Oetker | Dr. Oetker
www.oetker.ca/ca-en/about-dr-oetker/startseite.htm| ~

In 1891, Dr. August Oetker, a pharmacist by trade, founded his company "Dr. Oetker" in
Bielefeld, Germany. Two years later, in 1893, he introduced his first ...

Career | Dr. Oetker

www.oetker.ca/ca-en/career/career.html ~

Looking for a company that provides you with a challenge, growth and development
opportunities? Then welcome to Dr. Oetker. For more than 100 years, our ...

Dr. Oetker - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki/Dr._Oetker ~

Dr. Oetker is a German company that produces baking powder, cake mixes, yogurts,
frozen pizza, pudding, cake decoration, cornflakes and various other ...

¢ I

Dr.Oetker
23

Dr. Oetker

Company

Dr. Oetker is a German company that
produces baking powder, cake mixes,
yogurts, frozen pizza, pudding, cake
decoration, cornflakes and various other
products. Wikipedia

Founder: August Oetker

Founded: 1891

CEO: Richard Oetker

Profiles

Twitter

Feedback

Figure 13.1 Google Website, Google search engine results when “ Dr Oetker”
2015

is searched retrieved February 5",

> bing

dr oetker

Web Images Videos Maps News More

719,000 RESULTS Narrow by language ~ Narrow by region ~

Dr. Oetker Gelatine - All Your Favourite UK Baking Goods. £uls:
britishcornershop.co.uk
All Your Favourite UK Baking Goods. Worldwide Delivery. Order 24/7!

Flour & Suet - Cake Decorations - Cooking Chocolate - Colours & Flavours

Dr Oetker Products - Dr Oetker Products Info.
About.com/Dr Oetker Products

Dr Oetker Products Info. Research now on About.com.

Search About.com - About.com Home - About.com Article List - 100+ Topics

Dr Oetker Pizzas - Dr Oetker Pizzas.
Ask.com/Dr Oetker Pizzas

Dr Oetker Pizzas. Discover and Explore on Ask.com!
Ask a Question - Questions and Answers - Explore Q&A

Buy Dr. Oetker - Over 40,000 Vitamins & Supplements.
Vitacost.com/Dr-Oetker
Over 40,000 Vitamins & Supplements. Shipping as Low as $5.99 - Shop Now

Cooking with Dr. Oetker - Quality is the best recipe -ca ...
www.oetker.ca >

Discover the diverse products and recipes from Dr. Oetker. A variety of cooking and
baking ingredients from Dr. Oetker; guaranteed quality for over 120 years.

Recipe Search

Need inspiration? Browse through our
easy recipes to a quick twiston ...

Speciale

= e = " "Min crust pizza with pepperoni,

Careers

Career. Dr. Oetker as an Employer.
Learn more about the Dr. Oetker ...

Contact Us

pvascript:

signin R} £

Dr. Oetker
. - g

i Italy's No.1
| Pizza Brand*

Dr. Oetker is a German
company that
produces baking
powder, cake mixes,
yogurts, frozen pi... +

en.wikipedia.org
wrww.catker.com
Founded: 1891

CEO: Richard Oetker
Headquarters: Bielefeld

People also search for

e

HarsURPAS 01 Bayer
Hamburg Nestlé Bayer
sSad

Data from: Wikipedia - Freebase
Feedback

Related searches

Dr. Oetker Employment
Dr. Oetker London ON

Figure 13.2 Bing Website, Bing search engine results when “ dr oetker”

is searched retrieved February 57, 2015
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Google

casa di mama ) “

Web Images Videos Maps News More ~ Search tools

About 1,340,000 results (0.25 seconds)

3 Meat - 3 Meat by Dr. Oetker
www.oetker.ca/ca-en/our-products/casa-di-mama/3-meat/3-meat.html ~
Search. oetker.ca» Our Products» Gourmet Pizzas» Casa di Mama» 3 Meat: 3 Meat ..,
portion equals: 1/4 pizza (99g). Casa di Mama 3 Meat table. Overview ...

Cooking with Dr. Oetker - Quality is the best recipe - ca-en ...
www.oetker.ca/ ~

Ready your taste buds: Casa di Mama Inferno is our spiciest frozen pizza! Topped with
mini spicy pepperoni, fiery-hot jalapenos, green peppers and red onions ...

You've visited this page 4 times. Last visit: 09/02/15

Figure 13.3 Google Website, Google search results when “ casa di mama” is searched retrieved February 5",

2015.
YAHOO! ‘ casa di mama ’
CANADA
Web Ads related to casa di mama
fnages Casa De Mama 2 Cusco
lideo booking.com/casa-de-mama-2
87,779 reviews for booking.com
News Book at Casa De Mama 2 Cusco. No reservation costs. Great rates.
ocal Hotel Reviews Hotel Pictures
B Check Availability View Hotel on a Map
Answers
Maps Cusco Hotel Casa De Mama
More tripadvisor.ca/hotel
Find Reviews, Photos, and Deals for Hotels on TripAdvisor!
Award-Winning Attractions Award-Winning Beaches
Anytime Award-Winning Hotels
Past day See more ads for: casa di yo mama, casa di cooking, casa di aha jokes
=3 -
ast weok Casa di Mama
Past month www.casadimama.ca d
THANK YOU. for your interest but unfortunately our contest is now closed. For more
information, please head to www.oetker.ca
The Web
Pages from Casa di Mama Hawaiian Pizza
Canada www.oetker.ca/ca-en/our-products/casa-di-mama/3-meat
Just like Mama used to make! Thin crust pizza with a rising edge and guality homemade
pizza taste.

Figure 13.4 Yahoo Website, Yahoo search engine results when “ casa di mama” is searched retrieved February

51 2015
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> bing

casa di mama

Web Images Videos Maps News More

2,650,000 RESULTS Narrow by language ~ Narrow by region ~

Casa di Mama Translate this page

https://www.casadimama.ca ~
THANK YOU. for your interest but unfortunately our contest is now closed. For more
information, please head to www.oetker.ca

Casa di Mama Hawaiian Pizza - Cooking with Dr. Oetker ...

www.oetker.ca/ca-enfour-products/casa-di-mama/3-meat ~
Just like Mama used to make! Thin crust pizza with a rising edge and quality homemade
pizza taste.

.- Welcome to CASA D' MAMA :.

www.casadmama.com ¥
© Copyright 2013 CASA D' MAMA all rights are reserved

www .oetker.ca/ca-en ¥

Casa di Mama. Our Spiciest Pizza Yet! Ready your taste buds: Casa di Mama Inferno is
our spiciest frozen pizzal Topped with mini spicy pepperoni, fiery-hot jalapenos ...

Figure 13.5 Bing Website, Bing search engine results when “ casa di mama” is searched retrieved February 5,

2015

Google

panebelio 9 n

Web Images Maps News Videos More ~ Search tools

About 21,900 results (0.37 seconds)

Panebello Pepperoni - Dr. Oetker
www.oetker.ca/ca-en/our-products/panebello/.../pepperoni.html ~
Panebello Pepperconi. This isn't your average pepperoni pizza. With country-style
pepperoni on a delicious bakery crust, it's a new twist on a classic taste!

Vegetables & Goat Cheese | Dr. Oetker
www.oetker.ca/ca-en/our.../panebello/...goat.../vegetables-goat-cheese.ht... ~
A sophisticated blend of creamy goat cheese and garden-fresh vegetables make the
best toppings for Panebello's bakery crust.

Panebello - Oetker Moments | OetkerMoments.ca
ocetkermoments.ca/index.php/en/pizza/panebello ~

We're proud to announce that our Panebello pizza with bakery-style pizza crust has
been voted as #1 in a Canada-wide study and also won the Best New ...

Mediterranean Panebello Pizza - Dr. Oetker — Moments
oetkermoments.ca/index.php/en/pizza/panebello/id/27 ~

This pizza features chicken, zesty tzatziki, savoury black olives, and yeliow bell peppers.
A true Mediterranean delight!

Figure 13.64 Google Website, Google search engine results when “ panebello” is searched retrieved February

51 2015
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More
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‘ panebelio

Panebello Pepperoni - Cooking with Dr. Oetker - Qualltv is the best ...
www.oetker.ca/ca-en/our-products/panebelio/pepperoni .

Panebello Pepperoni. This isn’t your average pepperoni pizza. With country—style
pepperoni on a delicious bakery crust, it's a new twist on a classic taste!

Dr.Oetker’s Panebello Pizza - Oetker Moments | OetkerMoments ca
cetkermoments.ca/index.php/en/pizza/panebello

We’re proud to announce that our Panebello pizza with bakery—style pizza crust has been
voted as #1 in a Canada-wide study and also won the Best New Product Award.

Classic Canadian - Classic Canadian by Dr. Oetker

www.oetker.ca/ca-en/our-products/panebello/classic-canadian
A meat lover's delight, the Classic Canadian Panebello pizza boasts classic pepperoni,
bacon, and mushrooms on a bakery-inspired crust.

Canada Coupon: $2 Off Dr. Oetker Panebello Pizza (Save.ca Cougon)

www.mrsjanuary.com/...2-off-dr-oetker-panebello-pizza-save-ca-coupon
Save $2 off Dr. Oetker Panebello Pizza with this new coupon from Save.ca. You must go
through Facebook and answer 1 question before you are able to order y

DR. OETKER PANEBELLO Bakery Crust Pizza Coupon - Canada
Grocery Coupons
www.grocerysavings.ca/printableCanadianGroceryCoupons.asp?id=813 Cached
Your coupon is loading ... If not automatically sent to DR. OETKER PANEBELLO Bakery
Crust Pizza coupon click here

[ ]

Figure 13.7 Yahoo Website, Yahoo search engine results when “ panebello” is searched retrieved February 5",

2015.

> bing

panebello

645,000 RESULTS

Images Videos Maps News More

Narrow by language ~ Narrow by region

Panebello Pepperoni - Cocoking with Dr. Oetker - Quality is ...
www.oetker.ca/ca-enfour-products/panebello/pepperoni ~

Panebello Pepperoni. This isn't your average pepperoni pizza. With country-style
pepperoni on a delicious bakery crust, it's a new twist on a classic taste!

Dr.Oetker’'s Panebello Pizza
oetkermoments.cal/index.php/en/pizza/panebello ~

We’re proud to announce that our Panebello pizza with bakery-style pizza crust has been
voted as #1 in a Canada-wide study and also won the Best New Product Award.

Classic Canadian - Classic Canadian by Dr. Oetker
www.oetker.ca/ca-en/our-products/panebello/classic-canadian ~

A meat lover's delight, the Classic Canadian Panebello pizza boasts classic pepperoni,
bacon, and mushrooms on a bakery-inspired crust.

Canada Coupon: $2 Off Dr. Oetker Panebello Pizza (Save.ca ...
www.mrsjanuary.conv...2-off-dr-oetker-panebello-pizza-save-ca-coupon ~

Save $2 off Dr. Oetker Panebello Pizza with this new coupon from Save.ca. You must go
through Facebook and answer 1 question before you are able to order y

DR. OETKER PANEBELLO Bakery Crust Pizza Coupon - ...

www.grocerysavings.ca/printableCanadianGroceryCoupons.asp?id=813 «

Figure 13. 8 Bing Website, Bing search engine results when “ panebello” is searched retrieved February 5™, 2015
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Google

ristorante

Web Maps Images Videos News More ~ Search tools

About 141,000,000 results (0.38 seconds)

Speciale - Speciale by Dr. Oetker
www.oetker.ca/ca-en/our-products/ristorante/speciale/speciale.html ~
oetker.ca» Our Products» Gourmet Pizzas» Ristorante» Speciale: Speciale ...
Experience authentic Italian restaurant taste with Ristorante, the #1 selling thin ...

Ristorante

www.ristorante.ca/ ~ Translate this page

THANK YOU. for your interest but unfortunately our contest is now closed. For more
information, please head to www.oetker.ca ...

Modus Ristorante - Home

modusristorante.com/ ~

Introducing Modus Ristorante, the plush new restaurant located in Toronto's Financial
District for upscale Italian dining. Labeled as "modern”, "refined”, and ...

Figure 13.9 Google Website, Google search engine results when “ ristorante” is searched retrieved February 5",

2015
YAHOO! ‘ ristorante \ Search
CANADA
Web =
= Ristorante
Images ristorante.ca i
% THANK YOU for your mterest but unfortunately our contest is now closed. For more
Video
information, please head to www.oetker.ca
News
Local Ristorante Ristorante - ltalian food. All of it.
[Answors www.ristorante.com 3
Boil one and a half pints of m|lk with four ounces of castor sugar, and gradua"y add five
Maps ounces of semolina, boil for a quarter of an hour more and stir continually ..
More
Ristorante Pizzeria Italia Kenora Family Restaurant
pizzeriaitalia.ca aC
JAnytime Ristorante Pizzeria ltalia in Kenora specializes in fine Italian cuisine for the whole family.
Take a minute and browse the menu and the online gallery.
Past day
Past week Sy < =
Baci Ristorante | The Best ltalian Food | Hamilton Restaurant
Past month baciristorante.ca
Authentic Italian cuisine featunng wood oven pizza, great pasta & wine. Reservations
available for breakfast, lunch & dinner. We do catering.
The Web
Pages from Ristorante Speciale - Cooking with Dr. Oetker - Qualltv is the best .
Canada www.oetker.ca/ca-en/our-products/ristorante/speciale
Ristorante. Experience authentic ltalian restaurant taste with Rlstorante the #1 selling
thin crust pizza in Canada! Pollo. Search. Search in recipes only. Pizza .

Figure 13.10 Yahoo Website, Yahoo search engine results when “ ristorante” is searched retrieved February 5,

2015
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B> bing

ristorante

Web Images Videos Maps News More

5,390,000 RESULTS Narrow by language — Narrow by region —

Ristorante Translate this page
ristorante.ca ~

THANK YOU for your interest but unfortunately our contest is now closed. For more
information, please head to www.ocetker.ca

Ristorante Ristorante - italian food. All of it.

www . ristorante.com ~

Boil one and a half pints of milk with four ounces of castor sugar, and gradually add five
ocunces of semolina, boil for a quarter of an hour more and stir continually ...

Ristorante Pizzeria ltalia Kenora Family Restaurant
pizzeriaitalia.ca «

Ristorante Pizzeria Italia in Kenora specializes in fine Italian cuisine for the whole family.
Take a minute and browse the menu and the online gallery.

Related searches for ristorante

Dr. Oetker Pizza Contest La Brezza Ristorante Calgary
Taste of Rome Contest Castello Ristorante Antico
Dr. Oetker Ristorante Pizza Blu Ristorante Toronto

Baci Ristorante | The Best Italian Food | Hamiilton Restaurant
baciristorante.ca ~

Authentic Italian cuisine featuring wood oven pizza, great pasta & wine. Reservations
available for breakfast, lunch & dinner. We do catering.

Ristorante Speciale - Cooking with Dr. Oetker - Quallity is ...
www.ocetker.calca-en/our-products/ristorante/speciale ~

Ristorante. Experience authentic ltalian restaurant taste with Ristorante, the #1 selling
thin crust pizza in Canadal Pollo. Search. Search in recipes only. Pizza ...

Figure 13.11 Bing Website, Bing search engine results when “ ristorante” is searched retrieved February 5",

2015

Google

pudding supreme chocolate \91 n

Web Images Videos News More ~ Search tools

About 464,000 results (0.54 seconds)

Chocolate Supreme Recipe - Food.com
www.food.com/recipe/chocolate-supreme-278876 ~

1 hr 25 mins - 832.4 cal

Mix the pudding mixes and milk; beat until thick. Spread over cream cheese layer. Top
with another layer of Cool Whip, and pecans if desired. Keep covered in

Images for pudding supreme chocolate Report images

More images for pudding supreme chocolate

Pudding Supréme Chocolate - Dr. Oetker
www.oetker.ca/.../pudding-supreme-chocolate/pudding-supreme-chocola... ~
Enjoy a rich, creamy Chocolate pudding inspired by decadent European flavours. With
no artificial colours or flavours, you can feel good about indulging in this ...

Figure 13.12 Google Website, Google search engine results when “ Pudding supreme chocolate” is searched
retrieved February 5%, 2015
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’ pudding supreme chocolate ’ Search

Ads related to pudding supreme chocolate

Easy Pudding Cake Recipe

ask.com/easy pudding cake recipe

Easy Pudding Cake Recipe. Discover and Explore on Ask.com!
Ask a Question Questions and Answers
Explore Q&A

Pie Recipe Pudding
about.com/pie recipe pudding

Chocolate Pie Recipe With Pudding. Find Expert Advice on About.com.
Search About.com About.com Home
About.com Article List 100+ Topics

Supreme Chocolates

pronto.com/supreme chocolates

Find our Lowest Possible Price! Supreme Chocolates for Sale
Compare Prices Popular Products
Shop by Category Explore All Products

Supreme Chocolate

www.calibex.com
Cheap Prices and Huge Sel
Find Affordable Prices

eme Ch on Salet
Shop from Trusted Sellers

tion. Su

See more ads for: pudding supreme chocolate, pudding supreme chocolate chip

Pudding Supréme Chocolate - Pudding Supréme Chocolate by Dr.
Oetker

www.oetker.ca/ca-en/our-products/pudding-supreme-chocolate Cac o

Enjoy a rich, creamy Chocolate pudding inspired by decadent European flavours. With
no artificial colours or flavours, you can feel good about indulging in this ...

Dr.Oetker
(2)

Figure 13.13 Yahoo Website, Yahoo search engine results when “ Pudding supreme chocolate” is searched.
retrieved February 5%, 2015

> bing

Web

pudding supreme chocolate

Images Videos Maps News More

913,000 RESULTS Narrow by language ~ Narrow by region ~

Pudding Supréme Chocolate - Cooking with Dr. Oetker ...
www .oetker.ca/ca-en/our-products/pudding-supreme-chocolate >

Enjoy a rich, creamy Chocolate pudding inspired by decadent European flavours. With
no artificial colours or flavours, you can feel good about indulging in this ...

Oetker Moments | Pudding Supréme Chocolate | ...

oetkermoments.cal/index.php/en/dessert/pudding/id/36 ~
Pudding Supréme Chocolate. Enjoy a rich, creamy Chocolate pudding inspired by
decadent European flavours. With no artificial colours or flavours, you can feel good ...

Images of pudding supreme chocolate
bing.com/images

Pudding Supréme Chocolate | Walmart.ca

www.walmart.ca » ... » Pudding & Gelatin > Pudding ~
Pudding Supréme Chocolate for sale at Walmart Canada. Shop and save Grocery at
everyday low prices at Walmart.ca

Figure 13.14 Bing Website, Bing search engine results when “ Pudding supreme chocolate” is searched retrieved

February 5", 2015
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Soogle

Pudding Supreme English Toffee

Web Images Videos News More ~ Search tools

About 19,600 results {0.46 seconds)

English Toffee Pudding Supréme! on Pinterest | 39 Pins
https://www.pinterest.com/.../english-toffee-pudding-supréme/ ~

Sweet, decadent and European inspiration makes up our new English Toffee flavour of
instant pudding to add a little bit of richness into your day.

Pudding Supréme English Toffee - Dr. Oetker
www.oetker.ca/.../pudding-supreme-english-toffee/pudding-supreme-en... ~
This deliciously rich and creamy English Toffee instant pudding is European-inspired
and features no artificial colours or flavours. Indulge in this decadent ...

Cooking with Dr. Oetker - Quality is the best recipe - ca-en ...
www.oetker.ca/ ~

Introducing our European-inspired Pudding Supréme. It's rich and creamy instant
pudding, and with no artificial colours or flavours, it's an indulgence you can ...
You've visited this page many times. Last visit: 20/02/15

Pudding Supréme Swirl - Dr. Oetker
www.oetker.ca/ca-en/recipe/r/pudding-supreme-swirl.html ~

40 mins

Pudding Supréme Swirl Recipe: Excite your taste-buds today with this exciting and
delicious medley of Chocolate, English Toffee, and French Vanilla Pudding.

< IEN

Figure 13.15 Google Website, Google search engine results when “ Pudding Supreme English Toffee

retrieved February 5%, 2015
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\ Pudding Supreme English Toffee

|

Ads related to Pudding Supreme English Toffee

Toffee Pudding Cake

ask.com/toffee pudding cake

Toffee Pudding Cake. Discover and Explore on Ask.com!
Ask a Question Questions and Answers
Explore Q&A

English Toffee Candy

pronto.com/english toffee candy

Compare, Shop & Save with Pronto. Deals on English Toffee Candy
On Sale Now Get Free Shipping
Our Lowest Price Featured Products

English Toffee Coffee

www.pricemachine.com

Let's Go Shopping. Compare Prices & Deals - English Toffee Coffee!
See the Fair Price of Every Pro... Get Unbiased Price Updates

See more ads for: Pudding Supreme English Toffee

Pudding Supréme English Toffee - Pudding Supréme English Toffee

by Dr ...

www.oetker.ca/ca-en/our-products/pudding-supreme-english-toffee

This deliciously rich and creamy English Toffee instant pudding is European msplred and

features no artificial colours or flavours. Indulge in this decadent pudding .

Figure 13.16 Yahoo Website, Yahoo search engine results when “ Pudding Supreme English Toffee”
retrieved February 5%, 2015

is searched
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b bing Pudding Supreme English Toffee

Web Images Videos Maps News More
3,380,000 RESULTS Narrow by language ~ Narrow by region ~
Toffee Pudding Cake - Toffee Pudding Cake. Ad

Ask.com/Toffee Pudding Cake
Toffee Pudding Cake. Discover and Explore on Ask.com!
Ask a Question - Questions and Answers - Explore Q&A

Pudding Supréme English Toffee - Pudding Supréme
English ...

www.oetker.cal/ca-en/our-products/pudding-supreme-english-toffee ~
This deliciously rich and creamy English Toffee instant pudding is European-inspired
and features no artificial colours or flavours. Indulge in this decadent pudding ...

Oetker Moments | Pudding Supréme English Toffee ...

oetkermoments.cal/index.php/en/dessert/pudding/id/37 ~

Pudding Supréme English Toffee. This deliciously rich and creamy English Toffee
instant pudding is European-inspired and features no artificial colours or flavours.

Figure 13.17Bing Website, Bing search engine results when “ Pudding Supreme English Toffee” is searched
retrieved February 5%, 2015

GO gIe Pudding Supreme French Vanilla 9 “

Web Images Videos News More ~ Search tools

About 364,000 results (0.38 seconds)

Pudding Supréme French Vanilla - Dr. Oetker
www.oetker.ca/.../pudding-supreme-french-vanilla/pudding-supreme-fre... ~
Indulge in a creamy, decadent, full-bodied pudding that has no artificial colours or
flavours. Featuring European-style craftsmanship, this rich French Vanilla ...

Cooking with Dr. Oetker - Quallity is the best recipe - ca-en ...
www.oetker.ca/ ~

Indulge with a decadent Chocolate or French Vanilla and Chocolate Bits Mug Cake.
Ready to ... Introducing our European-inspired Pudding Supréme. It's rich ...
You've visited this page many times. Last visit: 20/02/15

French Vanilla Pudding Supréme! on Pinterest | 69 Pins
https://www.pinterest.com/.../french-vanilla-pudding-supréme/ ~

The rich flavour of French Vanilla and all things European inspired that create the
decadent personality of this indulgent new flavour of instant pudding.

Dr. Oetker Mousse Supreme - French Vanilla ... - ShopRite
www.shoprite.com » ... » Puddings & Gelatins > Pudding Mixes ~

Dr. Oetker Mousse Supreme - French Vanilla 2.70 oz at ShopRite. ... Ingredients >
Puddings & Gelatins > Pudding Mixes > Mousse Supreme - French Vanilla.

Figure 13.18 Google Website, Google search engine results when “ Pudding Supreme French Vanilla” is
searched retrieved February 5", 2015

Page 30



wers

ps

[time
It day
[t week

[t month

he Web

hges from
pnada

Figure 13.19 Yahoo Website, Yahoo search engine results when “ Pudding Supreme French Vanilla”

Ads related to Pudding Supreme French Vanilla
Gevalia® Official Site

gevalia.com/frenchvanilla

Try the Rich Taste of Gewvalia! 150 Years of Swedish Craftsmanship.
Gevalia Coffee Flavors Gevalia Auto Delivery
Buy Gevalia Coffee Online

French Vanilla Cappuccino
nuts.com/fv-cappuccino-mix
26 reviews for nuts.com
Easy To Make & Delicious To Drink. 1 Lb Bags Only 4.99/1b! Buy Now.
Chocolate Covered Nuts Candy by Flavor
Candy by Color Hard Candy

French Vanilla Cappuccino

ask.com/french vanilla cappuccino

French Vanilla Cappuccino. Discover and Explore on Ask.com!
Ask a Question Questions and Answers
Explore Q&A

1.D. French Vanilla
internationaldelight.com
Save $0.55 Off Your Next Pint of French Vanilla Coffee Creamer!

See more ads for: Pudding Supreme French Vanilla

Pudding Supréme French Vanilla | Walmart.ca
www.walmart.ca > ... » Pudding & Gelatin > Pudding

Pudding Supréme French Vanilla available from Walmart Canada. Buy Grocery online at

everyday low prices at Walmart.ca

Pudding Supréme French Vanilla - Pudding Supréme French Vanilla

by Dr ...

www.oetker.ca/ca-en/our-products/pudding-supreme-french-vanilla

Dr.Oetker
(2)

CANADA - m

retrieved February 5%, 2015

is searched

> bing

Pudding Supreme French Vanilla

Web Images Videos Maps News More

3,510,000 RESULTS Narrow by language ~ Narrow by region ~

Gevalia® French Vanilla Ad
Gevalia.com/FrenchVanilla

Discover 30 Premium Always Rich, Never Bitter Coffees With Gevalia!

Gevalia Coffee Flavors - Gevalia Auto Delivery - Buy Gevalia Coffee Online

Pudding Supréme French Vanilla | Walmart.ca
www.walmart.ca » ... » Pudding & Gelatin » Pudding ~

Pudding Supréme French Vanilla available from Walmart Canada. Buy Grocery online
at everyday low prices at Walmart.ca

Pudding Supréme French Vanilla - Pudding Supréme French

www.oetker.ca/ca-en/our-products/pudding-supreme-french-vanilla ~

Indulge in a creamy, decadent, full-bodied pudding that has no artificial colours or
flavours. Featuring European-style craftsmanship, this rich French Vanilla ...
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Figure 13.20 Bing Website, Bing search engine results when “ Pudding Supreme French Vanilla” is searched

retrieved February 5%, 2015
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Google

Double Chocolate Mousse Supreme ) “

Web Images Videos News More ~ Search tools

About 423,000 results (0.40 seconds)

Double Chocolate Mousse Supréme - Dr. Oetker
www.oetker.ca/.../double-chocclate-mousse-supreme/double-chocolate-... ~
Give your family a double dose of happiness. Try our easy to prepare Double
Chocolate Mousse Supréme for a one-way ticket to chocolate heaven.

Images for Double Chocolate Mousse Supreme Report images

More images for Double Chocolate Mousse Supreme

Dr. Oetker's Double Chocolate Mousse Supreme - Sweets
sweets.seriouseats.com/.../mixed-review-dr-oetkers-double-chocoiate-mo... ~
May 28, 20089 - Julia Child's recipe for perfect chocolate mousse calis for two kinds of
chocolate, freshly brewed coffee, 4 separated eggs, a splash of dark rum, ...

Figure 13.21 Google Website, Google search engine results when “ Double Chocolate Mousse Supreme” is
searched retrieved February 5", 2015.

YAHOO!

CANADA

hswers
Eps

pre

hytime
kst day
kst week

kst month

Nhe Web

‘ Double Chocolate Mousse Supreme ‘

Ad related to Double Chocolate Mousse Supreme

Double Chocolate Mousse

ask.com/double chocolate mousse

Double Chocolate Mousse. Join 100 Million Visitors on Ask.com!
Ask a Question Questions and Answers
Explore Q&A

See more ads for: Double Chocolate Mousse Supreme

Double Chocolate Mousse Supreme - Double Chocolate Mousse

Supreme by Dr ...
www.oetker.ca/ca-en/our-products/double-chocolate-mousse-supreme

Give your family a double dose of happiness. Try our easy to prepare Double Chocolate

Mousse Supréme for a one-way ticket to chocolate heaven.

Oetker Moments | Double Chocolate Mousse Supréme |
OetkerMoments.ca
www.oetkermoments.ca/index.php/en/dessert/mousse/id/35

Give your family a double dose of happiness. Try our easy to prepare Double Chocolate

Mousse Supréme for a one-way ticket to chocolate heaven.

Figure 13.22 Yahoo Website, Yahoo search engine results when “ Double Chocolate Mousse Supreme” is
searched retrieved February 5", 2015.
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b bing Double Chocolate Mousse Supreme

Web Images Videos Maps News More

3,230,000 RESULTS Narrow by language ~ Narrow by region ~

Double Chocolate Mousse Supreme - Double Chocolate
Mousse ...
www.oetker.ca/ca-enf/our-products/double-chocolate-mousse-supreme ~

Give your family a double dose of happiness. Try our easy to prepare Double Chocolate
Mousse Supréme for a one-way ticket to chocolate heaven.

Oetker Moments | Double Chocolate Mousse Supréme ...
www.oetkermoments.cal/index.php/en/dessert/mousse/id/35 ~

Give your family a double dose of happiness. Try our easy to prepare Double Chocolate
Mousse Supréme for a one-way ticket to chocolate heaven.

Images of Double Chocolate Mousse Supreme

bing.com/images

Figure 13.23 Bing Website, Bing search engine results when “ Double Chocolate Mousse Supreme” is searched
retrieved February 5%, 2015

GO gle 50-Calorie Strawberry Mousse

Web Images Videos News More ~ Search tools

About 167,000 resuits (0.28 seconds)

50-Calorie Strawberry Mousse - Dr. Oetker
www.oetker.ca/.../50-calorie-strawberry-mousse/50-calorie-strawberry-m... ~
Delight your tastebuds with fruity strawberry mousse. It tastes so flavourful, you'll forget
it's only 50-calories per serving!

50-Calorie French Vanilla Mousse - Dr. Oetker
www.oetker.ca/.../50-calorie.. mousse/50-calorie-french-vanilla-mousse.... ~
oetker.ca» Our Products» Delectable Desserts» Mousse» 50-Calorie French Vanilla ...
Indulge with a decadent Chocolate or French Vanilla and Chocolate Bits ...

50-Calorie Strawberry Mousse - Dr. Oetker — Moments
www.oetkermoments.cal/index.php/en/dessert/mousse/id/11 ~

Delight your tastebuds with fruity strawberry mousse. It tastes so flavourful, you'll forget
it's only 50-calories per serving!

50-Calorie Milk Chocolate Mousse - Dr. Oetker — Moments
www.oetkermoments.cal/index.php/en/dessert/mousse/id/9 ~

Treat yourself to milk chocolate mousse. With a flavour this fabulous, you'll have no
idea it's just 50 calories per serving!

Figure 13.24 Google Website, Google search engine results when “ 50-Calorie Strawberry Mousse” is searched
retrieved February 5%, 2015
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YAHOO’ ‘ 50-Calorie Strawberry Mousse I

CANADA
eb Ad related to 50-Calorie Strawberry Mousse
hages Easy Strawberry Mousse
ldeo about.com/easy strawberry mousse
Easy Strawberry Mousse Info. Research now on About.com.
pws Search About.com About.com Home
beal About.com Article List 100+ Topics
hswers See more ads for: 50 calorie strawberry hydro mousse
aps

50-Calorie Strawberry Mousse - 50-Calorie Strawberry Mousse by
ore Dr. Oetker

www.oetker.ca/ca-en/our-products/50-calorie-strawberry-mousse =)

Delight your tastebuds with fruity strawberry mousse. It tastes so flavourful, you'll forget
it’'s only 50-calories per serving!

Oetker Moments | 50-Calorie Strawberry Mousse | OetkerMoments.ca
ocetkermoments.ca/index.php/en/dessert/mousse/id/11 ach

hst month 50-Calorie Strawberry Mousse. Delight your tastebuds with fruity strawberry mousse.
It tastes so flavourful, you’ll forget it's only 50-calories per serving!

[The Web 50-Calorie French Vanilla Mousse - 50-Calorie French Vanilla Mousse
Pages from by ...
Canada www.oetker.ca/ca-en/our-products/50-calorie-french-vanilla-mousse

50-Calorie Strawberry Mousse. Search. Search in recipes only. Mug Cake. Treat
Yourself to a Mug Cake. Indulge with a decadent Chocolate or French Vanilla and .

Figure 13.25 Yahoo Website, Yahoo search engine results when “ 50-Calorie Strawberry Mousse” is searched
retrieved February 5%, 2015

b bing 50-Calorie Strawberry Mousse

Web Images Videos Maps News More

9,300,000 RESULTS Narrow by language ~ Narrow by region ~

Easy Strawberry Mousse - Easy Strawberry Mousse Info. e
About.com/Easy Strawberry Mousse

Easy Strawberry Mousse Info. Research now on About.com.

Search About.com - About.com Home - About.com Article List - 100+ Topics

S50-Calorie Strawberry Mousse - S0-Calorie Strawberry ...

www.oetker.ca/ca-en/our-products/50-calorie-strawberry-mousse ~
Delight your tastebuds with fruity strawberry mousse. It tastes so flavourful, you'll forget
it's only 50-calories per serving!

Oetker Moments | 50-Calorie Strawberry Mousse ...
oetkermoments.cal/index.php/en/dessertfmousse/id/11 ~

S50-Calorie Strawberry Mousse. Delight your tastebuds with fruity strawberry mousse. it
tastes so flavourful, you’il forget it's only 50-calories per serving!

S0-Calorie French Vanilla Mousse - S0-Calorie French ...
www.oetker.ca/ca-en/our-products/S0-calorie-french-vanilla-mousse ~

50-Calorie Strawberry Mousse. Search. Search in recipes only. Mug Cake. Treat
Yourself to a Mug Cake. Indulge with a decadent Chocolate or French Vanilla and ...

Dr Oetker Mousse 50 Calorie Strawberry made with ...
recipes.sparkpeople.com/recipe-detail.asp?recipe=1861665 ~

Figure 13.26 Bing Website, Bing search engine results when “ 50-Calorie Strawberry Mousse” is searched
retrieved February 5%, 2015
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Google

50 caleorie milk chocolate mousse

Web Images Videos News More ~ Search tools

About 482,000 resuits (0.41 seconds)

50-Calorie Milk Chocolate Mousse - Dr. Oetker
www.oetker.ca/.../50-calorie-milk-chocolate-mousse/50-calorie-milk-cho... ~
Treat yourself to milk chocolate mousse. With a flavour this fabulous, you'll have no
idea it's just 50 calories per serving!

50-Calorie Strawberry Mousse - Dr. Oetker
www.oetker.ca/.../50-calorie.. mousse/50-calorie-strawberry-mousse.html ~
50-Calorie Strawberry Mousse ... Enjoy our delicious Strawberry Mousse 50 Calories as
an everyday treat. Ingredients ... 50-Calorie Milk Chocolate Mousse.

Dr. Oetker Dessert Mix, Instant, Mousse, Milk Chocolate Light
www.wegmans.com/webapp/wcs/stores/serviet/ProductDisplay?... ~

Contains less than half the calories of our regular mix. 50 calories per serving as
prepared. Mousse is the light fluffy dessert with added goodness to enjoy any ...

Dr. Oetker's Milk Chocolate Mousse (50 Calories) by Deena ...
prezi.com/rh-umd_ytunc/dr-oetkers-milk-chocolate-mousse-50-calories/ ~
Oct 28, 2013 - Dr. Oetker's Milk Chocolate Mousse (50 Calories) Chemistry of
Ingredients... Descriptions Nutritional Facts About The Product.... "50 Calories"

Figure 13.27 Google Website, Google search engine results when “ 50-Calorie Milk Chocolate Mousse” is
searched retrieved February 5", 2015

YAHOO!

CANADA

sSwers

hps

ytime
st day
st week

st month

[he Web

Pages from
Fanada

| 50 calorie milk chocolate mousse |

Ads related to 50 calorie milk chocolate mousse

Milk Chocolate Mousse
ask.com/milk chocolate mousse
Milk Chocolate Mousse. Discover and Explore on Ask.com!

Milk Chocolate Mousse
www.nextag.com
53 reviews for nextag.com
Everyone Wants to Pay a Low Price! Deals - Milk Chocolate Mousse.
Find the Best Value Compare Prices & Get Huge Savin...

Nutrition Milk Chocolate

pronto.com/nutrition milk chocolate

Compare, Shop & Save with Pronto. Deals on Nutrition Milk Chocolate
Compare Prices Popular Products
Shop by Category Explore All Products

Chocolate Milk Nutrition

about.com/chocolate milk nutrition

Chocolate Milk Nutrition Search Now! Over 85 Million Visitors.
Search About.com About.com Home
About.com Article List 100+ Topics

See more ads for: 50 calorie milk chocolate mousse

S0-Calorie Milk Chocolate Mousse - SO-Calorie Milk Chocolate
Mousse by ...
www.oetker.ca/ca-en/our-products/S50-calorie-milk-chocolate-mousse

Treat yourself to milk chocolate mousse. With a flavour this fabulous, you'll have no idea
it’s just 50 calories per serving!

Figure 13.28 Yahoo Website, Yahoo search engine results when “ 50-Calorie Milk Chocolate Mousse” is
searched retrieved February 5", 2015
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> bing

50 calorie milk chocolate mousse

Web Images Videos Maps News More

19,800,000 RESULTS Narrow by language —~ Narrow by region —~

S0-Calorie Milk Chocolate Mousse - S0-Calorie Milk ...
www.oetker.cal/ca-en/our-products/S0-calorie-milk-chocolate-mousse ~

Treat yourself to milk chocolate mousse. With a flavour this fabulous, you'll have no idea
it's just 50 calories per serving!

Mousse 50 Calories Milk Chocolate | Walmart.ca

www.walmart.ca » ... » Pudding & Gelatin > Pudding ~
Mousse 50 Calories Milk Chocolate available from Walmart Canada. Buy Grocery
online for less at Walmart.ca

Images of S0 calorie milk chocolate mousse
bing.com/images

===
—

R

=

Oetker Moments | S0-Calorie Milk Chocolate Mousse ...

www.ocetkermoments.cal/index.php/en/dessert/fmousse/id/S ~
Treat yourself to milk chocolate mousse. With a flavour this fabulous, you'll have no idea
it's just 50 calories per serving!

Figure 13.29Bing Website, Bing search engine results when “ 50-Calorie Milk Chocolate Mousse” is searched
retrieved February 5%, 2015

Google

French Vanilla and Chocolate bits Mug Cake

Web Images Videos Maps More ~ Search tools

About 316,000 resuits (0.41 seconds)

French Vanilla and Chocolate Bits Mug Cake ... - Dr. Oetker
www.oetker.ca/.../mug-cake/french-vanilla-and-chocolate-bits-mug-cake... ~
New mouth-watering Mug Cake from Dr. Oetker. Try it today and see what all the taste-
bud excitement is about. It only takes 5 minutes to prepare, and is as ...

Cooking with Dr. Oetker - Quality is the best recipe - ca-en ...
www.oetker.ca/ ~

Indulge with a decadent Chocolate or French Vaniila and Chocolate Bits Mug Cake.
Ready to eat in 5 minutes, it's a great way to enjoy a quiet moment of ...

You've visited this page many times. Last visit: 20/02/15

Chocolate Mug Cake - Dr. Oetker
www.oetker.ca/.../mug-cake/chocolate-mug-cake/chocolate-mug-cake.ht... ~
Treat yourself with the rich flavour of a Chocolate Mug Cake. It only takes ... Indulge with
a decadent Chocolate or French Vanilla and Chocolate Bits Mug Cake.

Shirriff French Vanilla Mousse - Dr. Oetker
www.oetker.ca/ca...french-vanilla.../shirrifi-french-vanilla-mousse.html ~

So easy to prepare, our smooth and fluffy French Vanilla Mousse can be ... Indulge with
a decadent Chocolate or French Vanilla and Chocolate Bits Mug Cake.

Figure 13.30 Google Website, Google search engine results when “ French Vanilla and Chocolate Bits Mug
Cake” is searched retrieved February 5", 2015
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’ French Vanilla and Chocolate bits Mug Cake ‘ Search

Ad related to French Vanilla and Chocolate bits Mug Cake

French Chocolate Gifts

pronto.com/french chocolate gifts

Compare, Shop & Save with Pronto. Deals on French Chocolate Gifts
On Sale Now Get Free Shipping
Our Lowest Price Featured Products

See more ads for: French Vanilla and Chocolate bits Mug Cake

French Vanilla and Chocolate Bits Mug Cake - French Vanilla and ...
www.oetker.ca/ca-en/our-products/mug-cake/french-vanilla-and... i
Nutritional Information for French Vanilla and Chocolate Bits Mug Cake

Cooking with Dr. Oetker - Quality is the best recipe - ca-en | Dr. Oetker
www.oetker.ca/ca-en z

French Vanilla and Chocolate Bits Mug Cake. Introducing a personal indulgence that is
ready to eat in minutes. Simply pour the mix in a standard mug, add milk and ...

French Vanilla And Chocolate Bits Mug Cake - Image Resulis

Figure 13.31 Yahoo Website, Yahoo search engine results when “ French Vanilla and Chocolate Bits Mug Cake”
is searched retrieved February 5", 2015

> bing

Web

French Vanilla and Chocolate bits Mug Cake

Images Videos Maps News More

4,250,000 RESULTS Narrow by language ~ Narrow by region —~
French Vanilla and Chocolate Bits Mug Cake - French ...

www.oetker.ca/ca-enf/our-products/mug-cake/french-vanilla-and... ~
Nutritional Information for French Vanilla and Chocolate Bits Mug Cake

Cooking with Dr. Oetker - Quality is the best recipe -ca ...

www.oetker.ca/ca-en ~
French Vanilla and Chocolate Bits Mug Cake. Introducing a personal indulgence that is
ready to eat in minutes. Simply pour the mix in a standard mug, add milk and ...

Images of French Vanilla and Chocolate bits Mug Cake

bing.com/images

e | SparkReci

Vanilla 5 minute Mug Cake Reci es

Figure 13.32 Bing Website, Bing search engine results when “ French Vanilla and Chocolate Bits Mug Cake” is
searched retrieved February 5", 2015

Evaluation

0 Dr. Oetker isthe top organic result on Google and Bing when searching “Dr. Oetker”.
0 Thewebsite utilizes product names as keywords; however, additional key words
may be incorporated to strengthen search.
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The chart below demonstrates the website’ s use of product names as key words input into the
following search engines:

Key Words

Sear ch Engines

Google

Y ahoo

Bing

Casa Di Mama

Yes, seefigure 13.3

Yes, seefigure 13.4

Yes, seefigure 13.5

Panebello Yes, seefigure 13.6 | Yes, seefigure 13.7 | Yes, seefigure 13.8

Ristorante Yes, seefigure13.9 | Yes, seefigure Yes, seefigure
13.10 13.11

Pizza No No No

Pudding Supreme
Choclate

Yes, seefigure
13.12

Yes, seefigure
13.13

Yes, seefigure
13.14

Pudding Supreme
English Toffee

Yes, seefigure
13.15

Yes, seefigure
13.16

Yes, seefigure
13.17

Pudding Supreme
French Vanilla

Yes, seefigure
13.18

Yes, seefigure
13.19

Yes, seefigure
13.20

Pudding No No No

Double Chocolate | Yes, seefigure Yes, seefigure Yes, seefigure
M ousse Supreme 13.21 13.22 13.23
50-Calorie Yes, seefigure Yes, seefigure Yes, seefigure
Strawberry 13.24 13.25 13.26

M ousse

50-Calorie Milk Yes, seefigure Yes, seefigure Yes, seefigure
Chocolate Mousse | 13.27 13.28 13.29

M ousse No No No

Chocolate Mug No No No

Cake

French Vanillaand
Chocolate bits
Mug Cake

Yes, seefigure
13.30

Yes, seefigure
13.31

Yes, seefigure
13.32

Mug Cake

No

No

No
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Traffic Building Strategies
This analysis focuses on the traffic building strategies utilized by Dr. Oetker.

DrOetker el N\ T
3 BT

Timeline About Photos Videos More ~

PEOPLE > Post || Photo/ Video
210,899 likes Write something on this Page...

Invite your friends to like this Page

Figure 14.1. — Facebook Website, Dr.Oetker Canada’s Facebook page retrieved February 5", 2015

CA
Yﬂl.l TU |]8 Q Upload E
Dr. Oetker Canada  Videos Playlists Channels Discussion About

C———
- ~-

(&)

Dr. Oetker Canada 114

Home Videos Playlists Channels Discussion About

All activities ~ Popular channels on

YouTube
Dr. Oetker Canada uploaded a video TipsyBartender
Subscribe
Dr Oetker FANdemonium 2014
by DrOetkerCan RRcherrypie Group
1 month ago « 16 views Subscribe
Our inaugural FANdemonium event took place in Regina! Check out this awesome video of all
the Grey Cup action, Casa di Mama pizza, and overall FANdemonium. MyCupcakeAddict...

Subscribe

[1:19]
Figure 14.2. — YouTube Website, Dr. Oetker Canada’s Youtube page retrieved February 5%, 2015
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Use WordPress?
4 7 www.oetker.ca Leadin is a free plugin from
== the makers of HubSpot
Overall Lo
Try Leadin for free
Blogging Read more

6 incomplete checklist items.

® Social Media Read more

2 incomplete checklist items

Q SEO Read more

1 incompliete checklist item.

2 Lead Generation Read more

1 incomplete checklist item.

D Mobile Read more

«” 2 completed checklist tems.

Figure 14.3 — Grader Website, report on www.oetker.ca retrieved February 5", 2015

’ Search Twitter

FOLLOWERS
1
Dr. Oetker Canada & @DrOetkerCanada's Tweets are protected.
90rOatherCanada Only confirmed followers have access to @DrOetkerCanada's Tweets and complete profile.
(® Joined February 2012 Click the “Follow" button to send a follow request.

Figure 14. 4 — Twitter Website, Dr. Oetker Canada’s unutilized Twitter account retrieved February 5", 2015

Page 40



Dr.Oetker
(2)

Oxford opens wallet wide to buy Boston buildings ... - RENX
renx.ca/newsletter/commercial-real-estate-news-may-21-2014/ ~

May 21, 2014 - Oxford opens wallet wide to buy Boston buildings. Oxford Properties
Group Inc. — BX-N. A $2.1-billion sale of five Boston-area office buildings ...

Dairy-Free Baking Mixes (All-Purpose, Cake, and More)
dairyfreecooking.about.com/od/dairyfreebasics/a/bakingmixes.htm —~
Sometimes, even a dairy-free baker like myseif runs out of time or needs a break from
measuring, sifting and mixing. Below is a list of some of my favorite ...

Harper Government Supports Jobs and Growth in London ...
www.feddevontario.gc.caleic/site/723.nsf/feng/00809.htm!| ~

Harper Government Supports Jobs and Growth in London. For immediate release. May
24, 2012. London, Ontario — Thanks in part to a $12-million investment ...

Sitemap - Footer | Dr. Oetker
www.oetker.ca/ca-fr/footer/sitemap.html ~ Translate this page

Our Recipes. Recipe search - 12-minute Appetizers - Delectable Desserts - Nos
produits. Notre entreprise. Au Sujet de Dr. Oetker - Au Sujet de Dr. Oetker - FAQ.

CFIG :: Industry Links

www.cfig.ca/page.asp?id=5 ~

Affiliate Members Access Gas Service Inc. Active International - Assurances Palladium
Insurance - Canadian Food Safety Consulting Group Ltd. Farm Credit ...

Casa di Mama

www.casadimama.ca/ ~ Translate this page

THANK YOU. for your interest but unfortunately our contest is now closed. For more
information, please head to www.oetker.ca ...

Figure 14.5 Google Website, Link Popularity report on www.oetker.ca’s link popularity in Google retrieved
February 5", 2015

b bing "oetker.ca" -site:oetker.ca m

Web Images Videos Maps News More
13.100 RESULTS Narrow by language —~ Narrow by region ~
Cooking with Dr. Oetker - Quality is the best recipe - ca ... Related |

www.oetker.ca ~
Ristorante & Casa di Mama. Meat Lovers Rejoice! Hungry for some of the best meat
toppings we have to offer? The #1 popular topping meets the #1 best selling thin ...

Oetker Pizzi|
Oetker Con
Dr. Oetker ¢

Careers Recipe Search Dr. Oetker ¢
Career. Dr. Oetker as an Employer. Our Products. French Vanilla and Dr. Oetker ¢
Learn more about the Dr. Oetker ... Chocolate Bits Mug Cake. Why ... Dr. Oetker N
Contact Us Speciale D Oolkarl
I would like someone from Dr. Oetker to This thin crust pizza with pepperoni, Dy Ostkerd
contact me about this issue * | ... smoked ham and mushroomsisa ...

Shirriff Lemon Pie Filling Shirriff Key Lime Pie Filling

Make the perfect pie, every time! Start Fall in love with lime! Make a refreshing

with our famous citrusy ... key lime pie any time ...

About Dr. Oetker | Dr. Oetker
www.oetker.ca/ca-en/about-dr-oetker ~

oetker.ca » Our Business » About Dr. Oetker: About Dr. Oetker. About Dr. Oetker. In
1891, Dr. August Oetker, ... Dr. Oetker is a family-owned enterprise, ...

Figure 14.6 Google Website, Link Popularity report on www.oetker.ca’s link popularity in Google retrieved
February 5", 2015
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Cooking with Dr. Oetker - Quality is the best recipe - ca ...

www.oetker.ca v

Ristorante & Casa di Mama. Meat Lovers Rejoice! Hungry for some of the best meat
toppings we have to offer? The #1 popular topping meets the #1 best selling thin ...

About Dr. Oetker | Dr. Oetker

www.oetker.ca/ca-en/about-dr-oetker ~

1891, Dr. August Oetker, ... Dr. Oetker is a family-owned enterprise, ...

Oetker Moments | OetkerMoments.ca
www.oetkermoments.ca v

Password. Remember me. forgot your password? Gourmet Pizza; ... oetker.ca ...

Dr. Oetker :: Foodservice Home
www.oetkerfoodservice.ca ~

Mixes. Instant Mousse Mixes. Regular Instant Mousse Mixes. 82213 Regular Dark ...

Dr. Oetker Canada | Facebook

https://www.facebook.com/droetkercanada ~
Dr. Oetker Canada. 210,903 likes - 220 talking about this. Thanks for stopping by.

Careers Recipe Search

Career. Dr. Oetker as an Employer. Our Products. French Vanilla and
Learn more about the Dr. Oetker ... Chocolate Bits Mug Cake. Why ...
Contact Us Speciale

| would like someone from Dr. Oetker to This thin crust pizza with pepperoni,
contact me about this issue * | ... smoked ham and mushroomsisa ...
Shirriff Lemon Pie Filling Shirriff Key Lime Pie Filling
Make the perfect pie, every time! Start Fall in love with lime! Make a refreshing
with our famous citrusy ... key lime pie any time ...

ocetker.ca » Our Business » About Dr. Oetker: About Dr. Oetker. About Dr. Oetker. In

Dr. Oetker — Moments. frangais; FAQ's; Promotions; Where to Buy; Log in; login. Email.

Dr. Oetker CA Foodservice Homepage. SEARCH: Foodservice Home; Products. Dessert

Dr. Oetker Canada Ltd. | Company Profiles | CPG Connect ...

cpgconnect.ca/company-profiles/company-info/Dr.-Oetker-Canada-Ltd./490 ~
Dr. Oetker Canada Litd. is the Canadian division of the Oetker Group, a muitinational

Figure 14.7 Google Website, Link Popularity report on www.oetker.ca’s link popularity in Google retrieved
February 5", 2015
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YAHOO , link:http://www.oetker.ca

Web

Dr.Oetker Mushroom (Funghi) Pizza :P - Luuux...

Images www.luuux.com/viz/droetker-mushroom-funghi-pizza-p
, Dr.Oetker Mushroom (Funghi) Pizza :P. by Alannah M 3 years ago 1.50 11. This is one ...
Videg Source link: http://www.oetker.ca/en/product/frozen/ristorante/17006. report.
News
Local G ; : . .
erman ingredients in america? - Yahoo...
Answers answers.yahoo.com » Food & Drink » Cooking & Recipes
y Oct 21, 2007 - German ingredients in america? ... Dr Oetker makes these packages - here
Shopping is the link: http://www.oetker.ca/en/product/baking-i... Good luck .

More

2 results

Figure 14.8 Yahoo Website, Link Popularity report on www.oetker.ca’ s link popularity in Yahoo retrieved
February 5", 2015.

Evaluation

0 Thewebsite utilizes paid media, such as Facebook and Y ouTube, asits main socia
media platforms to drive traffic.

Website Grader rated Dr.Oetker’s marketing effectiveness a 47/100.

Dr. Oetker does not have ablog linked to its website.

A Twitter account has been activated; however, it is private and not used.

Website images have alt tags; each page islabelled with Dr. Oetker in its name.
However, each page does not have a unique description.

Link Popularity reports that Dr. Oetker has 8 links on Google that specifically link to
itswebsite. Bing has 13,100 links that specifically link to its website. And Y ahoo has 2
links that specifically link to its website.

(ool elNe]
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Site Category — Nestlé Canada
The purpose of this section isto define Nestl€ s site category.

Nestle

Frangais

2 ‘z_‘;‘x« ’I_ -
3%"3‘3"‘ I eStIe Home Brands

Good F Nestié Good Food, Good Life

Nutrition, Health & Wellness Recipes

The first rule of
good nutrition:
read before

you eat.

N \:";%Ué

T CNEON A
o i oy
Wb i
[N

& ,
. w
VT | JE

Special Offers

Figure 15.1- Nestlé Canada Website, Homepage retrieved February 5th, 2015.

Evaluation:
0 Nestleisaconsumer packaged goods and information website.
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Nestle

Target
The purpose of this section isto define the target of Nestle.

eStIe Home Brands Nutrition, Health

Good Food, Good Life

Figure 16.1 - Nestlé Canada Website, Homepage retrieved February 5th, 2015.

Target Market
Gender Female
Age 25-35 years
Household Income $40,000- 59,000
Household Size 4+
Children Children

Figure 16.2 - ComScore, Path: MyMetrix, Nestlé Demographics, January 26th, 2015
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Nestle

Site Purpose/Objectives
The purpose of this section isto evaluate the site purpose/objectives of Nestlé.

Francais w

Wellness Recipes Special Offers

VWhat's not in

yvour food (>
is as important
l as what is.
Sl >
(>

Take care of
nutrition
and the

taste buds
are free to play.

Figure 17.2- Nestlé Canada Website, Homepage retrieved February 5th, 2015.
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Nestle

The journey
. Coffee-House
IS Qualty at Home
long.
Eat well.
l ALES
A 4,\l

Figure 17.3 - Nestlé Canada Website, Homepage retrieved February 5th, 2015.

Evaluation:

0 Site'spurposeisto create shared value for the target covering nutrition, health and
wellness.
0 Website focuses on providing excellent customer service.
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Nestle

Structure
The purpose of this section isto evaluate the structure of Nestlé.

Home Page
Nestle Canada

Brands

Nutrition
Health & Wellness Recipes
Chocolates
Frozen Meals
Healthcare Ice Cream &
Nutrition Frozen Treats
Imported
Foods

Nestle
Professional

Peanut Free

Pet Foods Waters

E

Figure 18.1 - Nestle Canada Website, Homepage retrieved February 5", 2015.
Evaluation:

0 Thewebsite has astrong, clearly defined structure. The labels are well organized for
visitors to easily navigate the site.
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Layout
The purpose of this section is to analyze the layout of Nestlé.

Nestle
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Figure 19.1 Nestlé Canada Website, Homepage retrieved February 5", 2015.
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Figure 19.2 Nestlé Canada Website, Homepage retrieved February 5", 2015.
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The first rule of
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read before

you eat.

Figure 19.3 Nestlé Canada Website, Homepage retrieved February 5", 2015.

Evaluation:

0 The header, containing alogo, slogan and brand image, is displayed on the top left
corner of each webpage aong with a navigation option on the top right corner.

o Thefooter contains Nestlé Canada logo, copyright, sitemap, contact us, legal, privacy
and other Nestlé sites.

o Great amount of white space to emphasize the high quality images on each page.

0 Thecontent is centred on each page with 3 inches on both sides.

0 Thewebsite has a consistent grid base layout that arranges content into sections
creating a clean and organized layout.
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Navigation
The purpose of this section is to evaluate the navigation of Nestlé.

Nestle
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Figure 20.1 Nestlé Canada Website, Homepage retrieved February 5", 2015.
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Figure 20.2 Nestlé Canada Website, Homepage retrieved February 5", 2015.
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Join the Nestle Baby
<+, | Program
bt Getup 10 5130 1 FREE
momeny perks.

Join Now €

Introducing KIT KAT Chunky Peanut Butter!

Croamy poanut butler croam cofciously balanced

« cCn products.nestle.ca/en/brands/chocolates/kit-kat.aspx
3 Apps Fall 2012 Term Star Bus Hours Route 2= ¥ Trip Planner For Sc! 4= GO Transit - Schec Map Of Sheridan  § AccessSheridan M Netfix @ UK Dresses ok Trizina got their ho
Frangais Search
e e Home Brands Nutrition, Health & Weliness Recipes Special Ofters
Good Food, Good Life
I Youare here: > Home > Chocolates > KIT mvl Select o Procuct pant 5 3

.. £
Figure 20.3 — Nestlé Canada Website, Product Page retrieved February 5", 2015

Evaluation:

0 Navigationisdirect and displayed in a horizontal format. This allows visitorsto easily

navigate the website to find content of interest.

0 Labelsare descriptive and clearly communicate to visitors; Subheads expand to show

more product information
0 Breadcrumbsvisible for the visitor as shown in Figure 20.3
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Functionality

Nestle

The purpose of this section isto analyze the functionality of Nestlé.

® o o J Nestlé : products.nestle.ca x ‘\+ il
\é/; @ products.nestle.ca/en.aspx ¢ | (A search wBa & & 4 @ =
;ﬁ I ueStle Home Brands Nutrition, Health & Wellness Recipes Special Offers
Good Food, Good Life
Beverages
Chocolates.
BUITONI
Frozen Meals eLebe in
Healthcare Nutrition LEAN CUISINE °
Ice Cream & Frozen Treats. SAUTE SENSATIONS
. — STOUFFER'S
imported s
STOUFFER'S BISTRO
Infant Nutrition \
Nestié Professional ’
Peanut Free d °
Pet Foods -
Waters
2)
Team up with Nestlé Comments or Visit our Corporate Site Join the Nestle Baby
189mI R AL Find solutions for feeding (o) Questions Looking for information ilzlg) Program
NesH8 .. ite when you Team up For comments or questions > ~ about our company? =) Get up to $130 in FREE
with Nestlé. T— regarding Nestlé products Nestie mommy perks.
i Visit our Corporate site.
and policies.
broducts.nestle.ca/en/brands/frozen-meals/stouffers.aspx] "o [>) Contact Us € Go @ Join Now €
. A . . . . E . th
Figure 21.1- Nestlé Website, Landing page header options with drop-down and side menu retrieved February 57,
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More... (292)
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- regarding Nestlé products
and policies.
Contact Us €
So it's going to be a great day? A crazy day? A Make your mornings easier!
crawl-hacksintn-had-and.start.over dau? School can be a challenging place. That's why
d braco.nestle.ca aspx# CARNATION BREAKFAST ESSENTIAL S hain:

Figure21.2 - Nestlé Website, Target able to inter
retrieved February 5%, 2015

act with brand via social media; however, difficult to find
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Figure 21.4 — Nestlé Website, Registration is simple and customizable retrieved February 5", 2015
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8 O O Nestlé : Search \+
J o
(€ ) prod-umbraco.nestle.ca/en/search.aspx?search=Stouffer's [ 2, Search B 3+ A&
== es e Home Brands Nutrition, Health & Wellness Recipes Special Offers
Good Food, Good Life
You are here: > Home > Search prnt (= B3
Search
= Join the Nestle Baby
You searched for: Stouffer's .\ ~1r ) Program
=~/ Get up to $130 in FREE
mommy perks
Join Now €
ﬁ Comments or
—
Questions
For comments or questions
S— regarding Nestlé products
and policies.
Contact Us o
?&‘%mﬁé | 2013 ® Nestié Canada SiteMap | ContactUs | Legal | Privacy | Otner Nestis Sites welD

Figure 21.3 — Nestlé Website, Search function yields minimal to no results retrieved February 5", 2015

Evaluation:

0 Targetisableto interact with various forms on site, such as the drop-down menus,

target able to connect with brand through social media; however, social mediaicons
hard to find.

0 Registration for additional brand information is simple and customizable
0 Search function islimited, yielding minimal or no results.
o Internal and external links work; quick download time; No JavaSript errors.
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Colour and Graphics

The purpose of this section is to analyze the colour and graphics of Nestle.

Good Food, Good Life

The journey

is
long.
Eat well.
® SAERSEY,
’ ©
/_\,/\

T e, e .,
Toam up with Nestlé h Comments or *  Visit our Corporate Sito Join the Nestie Baby
',-,g:%%‘ Find solutions for feeding () Questions A" Locking for informator Slelp) Prosram

when you Team up npany? A Gotup 108130 InFREE

mommy parks

Vit our Corpomie sie

Learn more € Conact Us € oo © Join Now €

S OO ) N : produas.nestiaca x \UNEBUfwwinalsckincacazon |
€ @ proouccs.nestie.caren asix & | (& search AE e oA ® |
Frangais Swarch
[ Homa Brands Nutrition, Hoalth & Woellnass Racipes Special Offars

Figure 22.1 — Nestlé Website, Colour palette consistent throughout website. Graphics and colour complement
content retrieved February 5", 2015.
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Fihgure 22.2 —Nestlé Website, Graphics used for recipes are visually appealing to the target retrieved February
5", 2015.
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Evaluation:

o

Colour palette consistent throughout website; Background and text limited to three
colours max

Text light to read. Text ismostly sans-serif and is smaller than 12-point font.
Graphics and colour complement brand messaging.

Graphics are visually appealing to the target

Rich text media, such as streaming video and sound, are missing.

Quick download time.

©OO0OO0OO0O0
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Nestle

Content

The purpose of this section isto evaluate the content of Nestlé.
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Figure 23.1— Nestlé Website, Recipes offered are clear and to the point, incorporating products offered by the
brand retrieved February 5", 2015
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Figure 23.2 — Nestlé Website, Majority of information accessible from landing page and easily viewed with drop-
down menus retrieved February 5", 2015.
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Figure 23.3 —Nestlé Website, | nformation offered with regards to specialty diet items, such as peanut-free and
lactose-free retrieved February 5", 2015

> B8 $ r A @

Join the Nestio Baby
ram

Ingredients & Nuwiton ©

Figure 23.4— Nestlé Website, Headings, bullets, and short paragraphs are used as effective web writing
techniques retrieved February 5", 2015

Evaluation:

Content is clear and concise, information offered on various Nestlé brands.
Information found with ease on landing page due to drop-down menu.
Information offered on nutrition relative to speciaty diets, such as peanut-free and
lactose-free.

0 Web writing techniques employed using headings and short paragraphs.

o oo
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Multimedia
The purpose of this section isto evaluate Nestl€ s multimedia.

8 0 0 ww> Watch The Flash Online | ... | Microsoft Word - Nestlé Cana .. xJ' Nestlé : products.nestle.ca x ‘\+

& | [ insert a box in word 2 w8 & #

o\
( € ) @ products.nestle.ca/en.aspx
N2/

@) Getting Started |} UnLock this video! { | BioTrack : = [ Youtube " Hotmail <= CTV [3] hups://login.she...

o

Home Brands Nutrition, Health & Wellness Recipes Special Offers :

Good Food,Good Life

The first rule of
good nutrition:
read before

you eat.

“  Visit our Corporate Site Join the Nestle Baby

Looking for information S130 Program
about our company? ——4od  Get up to $130 in FREE

Team up with Nestlé A Comments or
= (e
'33'2*}). Find solutions for feeding L Questions
Nestie For comments or questions

real life when you Team up =

Figure 24.1 - Nestle Canada Website, Homepage retrieved February 6", 2015.

Evaluation:

0 Limited multimediaforms.
o Does not include company blog or links to social media sites; links to social media sites

should appear above the fold.
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Engagement — Nestlé Canada

The purpose of this section isto review visitor engagement with Nestlé.
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Figure 25.1 - Nestle Canada Website, Homepage retrieved February 6", 2015.

Evaluation:

0 Thewebsite’'snavigation is central and involves clicking and scrolling.
0 Lack of branding and engaging features

0 Some pages feature a small section after the fold — mostly body copy and navigation
bar.
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Advertising — Nestle Canada

The purpose of this section isto analyze Nestl€ s advertising.

———— ]
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Figure 26.1 - Nestle Canada Website, Homepage retrieved February 6", 2015.

Evaluation:

0 Advertising on website reflects the category of products that the visitor chooses to
view. There are very few advertisements on the website.
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| Nestle
Search Engine Rank

The search engine rank evaluates Nestl€ s rank on Google and Bing, as well as the use of each
brand’ s key words.

Google | neste o <

Web Images News Maps Videos More ~ Search tools

About 50,700,000 results (0.38 seconds)

Similac® Baby Formula - similac.ca @
www.similac.ca/ ~
See What Makes us Different! Our Closest Formula to Breast Milk.
Brandspark Award Winner - Get Feeding Advice & FAQ - Join Our Club for Gifts ?
What Makes Us Different - Info For New Parents - Browse Our Products A
107, S
<5

Free Nestle Baby Samples - Find a Perfect Gift for Future =
www_kidsfreesamples.com/ ~ £ I
Parents! Sign up now. &

A El
Nestlé : products.nestle.ca m{ &7
www.nestle.ca/ ~ 3
Owur vision is to be the leading nutrition, health and wellness company in Canada bringing /

Good Food, Good Life to Canadians throughout their lives. e

Contact Us - Special Offers - KIT KAT - Home | Nestlé Canada ~ -

You visited this page on 08/02/15.
Map for nestiq

Nestle Canada Inc A) 6655 Goreway Drive

www.nestle.ca Mississauga, ON

Google+ page (905) 6775401 NeSﬂé

Figure 27.1. Google Website, Google search engine results when “ nestle” is searched retrieved February 5",
2015
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200% Gift Basket - Gifts - Subscribe now. - Contact us

Nestlé - Official Site

www.nestle.com

Nestlé is the world's leading nutrition, health and wellness company. Good Food, Good
Life is the promise we commit to everyday, everywhere — to enhance lives ...

Nestlé - Wikipedia. the free encyclopedia

en.wikipedia.org/wiki/Nestié ~

Nestlé S.A. is a Swiss multinational food and beverage company headquartered in Vevey,
Switzeriand. It is the largest food company in the world measured by revenues.

History - Products - Corporate affairs - Joint ventures - Corporate social ...

Nestié : productis. nestle .ca

hitps:/Awww . productis.nestie.ca ~
Team up with Nestlé. Find solutions for feeding real life when you Team up with Nestlié.

Nestié Baby | Infant nutrition & support, designed for ...

hitps:/Avww_nestle-baby.ca «~
Al 215 00 % 240 £

Figure 27.2. Bing Website, Bing search engine results when “ nestle” is searched retrieved February 5™, 2015
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GO- 816 | Nestle Canada 9

Web News Images Maps Videos More ~ Search tools

About 7,540,000 results (0.61 seconds)

Nestlé : products.nestle.ca

www.nestle.ca/ ~

Our vision is to be the leading nutrition, health and wellness company in Canada
bringing Good Food, Good Life to Canadians throughout their lives.

You've visited this page 2 times. Last visit: 08/02/15

Careers Recipes

Why Nestlé Canada. At Nestié, you'll ... Wellness - Recipes - Special
have the chance to grow in ... Offers. You are here: >; Home ...
Contact Us Special Offers

Contact Us ... Phone Number: Take advantage of all the latest
optional. Your information is ... contests and other special offers ...
Home | Nestlé Canada KIT KAT

Careers - Brands - About Us - Nestlé Delighting consumers all over the
in Canada - ... world, KIT KAT is a favourite ...

More results from nestle.ca »

Figure 27.3. Google Website, Google search engine results when “ Nestle Canada” is searched retrieved
February 5", 2015
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word - professionally, personally and intellectually.

Fihgure 27.4 Yahoo Website, Yahoo search engine results when “ Nestle Canada” is searched retrieved February
5", 2015
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2015

is searched retrieved February 5",

(00 gle

The Nestle

Web News

About 42,500,000 resul

Maps

Images

ts (0.44 seconds)

Videos

More ~ Search tools

Nestlé Baby Program - Get Free Perks For You & Your Baby
www.nestle-baby.ca/ ~

Join the Nestlé Baby Program Today!

Stylish Diaper Bag * Nestlé Baby Feeding Guide - Exclusive Savings

Nestle : products.nestle.ca

www.nestle.ca/ -

Our vision is to be the leading nutrition, health and wellness company in Canada bringing
Good Food, Good Life to Canadians throughout their lives.

Contact Us - Recipes - Home | Nestlé Canada - Special Offers

You've visited this page 2 times. Last visit: 08/02/15

Home | Nestlé Global

www.nestle.com/ ~

Nestlé is the world's leading nutrition, health and wellness company. Good Food, Good
Life is the promise we commit to everyday, everywhere — to enhance ...

Figure 27.6 Google Website, Google search engine results when “ The Nestle” is searched retrieved February 5,

2015
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Nestle

YAHOO!

CANADA

eb
hages
lIdeo
Ews
pcal
hswers
aps

ore

hytime
hst day
hst week

pst month

The Web

Pages from
Canada

‘ The Nestle

Ad related to The Nestle

Free Nestle Samples

kidsfreesamples.com/nestie

Free Baby Products. Register on our Site now!
200% Gift Basket Gifts
Subscribe now. Contact us

See more ads for: The Nestle, the nestie good, the nestle start, the nestle baby

Nestié - Official Site

www.nestle.com ] sci

Nestlé is the world’'s leading nutrition, health and wellness company. Good Food, Good
Life is the promise we commit to everyday, everywhere — to enhance lives ...

Nestié : products.nestle.ca

www.nestle.ca ached
Team up with Nestlé. Find solutions for feeding real life when you Team up with Nestlé.

Nestlé - Wikipedia, the free encyclopedia

en.wikipedia.org/wiki/Nestié t

Nestlé S.A. is a Swiss multinational food and beverage company headquartered in Vevey,
Switzerland. It is the largest food company in the world measured by revenues.

Figure 27.7 Yahoo Website, Yahoo search engine results when “ The Nestle” is searched. Retrieved February 5",

2015

> bing

The Nestle
Web Images Videos Maps News More

1,710,000 RESULTS Narrow by language ~ Narrow by region ~

Free Nestle Samples £
KidsFreeSamples.com/Nestle

Free Baby Products. Register on our Site now!

200% Gift Basket - Gifts - Subscribe now. - Contact us

Nestlé - Official Site

https://www.nestle.com ~
Nestlé is the world's leading nutrition, health and wellness company. Good Food, Good
Life is the promise we commit to everyday, everywhere — to enhance lives ...

Nestlé : producis.nestle.ca

www.nestle.ca ~
Team up with Nestlé. Find solutions for feeding real life when you Team up with Nestlé.

Nestlé - Wikipedia. the free encyclopedia

en.wikipedia.org/wiki/Nestlé ~

Nestlé S.A. is a Swiss multinational food and beverage company headquartered in Vevey,
Switzeriand. It is the largest food company in the world measured by revenues.

History - Products - Corporate affairs - Joint ventures - Corporate social ...

Figure 27.8 - Bing Website, Bing search engine results when “ The Nestle” is searched. Retrieved February 5",

2015
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GO- Sle | Nutritional compass

Web Images News Maps More ~ Search tools

About 418,000 results (0.29 seconds)

Nutritional Compass | Nestlé Global
www.nestle.com/brands/nutritionalcompass ~

The Nestlé Nutritional Compass can be found on almost all Nestlé products woridwide.
It gives you at-a-glance information to help you make decisions.

Nestlé Nutritional Compass | Nestlé Global
www.nestle.com/csv/case-studies/.../Nestié-Nutritional-Compass ~

Sep 26, 2012 - The Nestlé Nutritional Compass® provides consumers with relevant
nutrition information, empowering them to make informed decisions about ...

Images for Nutritional compass Report images

More images for Nutritional compass

Figure 27.9 — Google Website, Google search engine results when “ Nutritional Compass’ is searched. .
Retrieved February 5", 2015

-5 Nutritional Compass | Nestlé Global

hages www.nestle.com/brands/nutritionalcompass
The Nestlé Nutritional Compass can be found on almost all Nestlé products woridwide.

deo: It gives you at-a-glance information to help you make decisions.
Ews
pcal Nutritional Compass - Nestlé
eveors www.research.nestle.com/nutritionhealth/nutritionalcompass n
The Nestlé Nutritional Compass ® is an on-package communication tool that provides
aps practical nutrition and product information. The Nestlé Nutritional Compass is .

ore

Nutritional Compass | Nestlé Good Food. Good Lnfe
www.nestlegoodfoodgoodlife.com/nutritional-compass -

hytime Let the Nestlé Nutritional Compass guide you and your family to a healthy diet and
healthier living.

pst day

ot ool Food Compass - NZ‘s Healthiest Food Store

pst month foodcompass.co.nz F
Easily eat the right foods for your body at New Zealands® healthiest online food store. No
longer waste hours comparing products and sqguinting at small food labels.

The Web
Pages from Nestlé Nutritional Compass | Nestié Global
Canada www.nestle.com/csv/case-studies/AllCaseStudies/Nestié-Nutritional...

The Nestlé Nutritional Compass® provides consumers with relevant nutrition
information, empowering them to make informed decisions about the food they eat.

YAHOO! ‘ Nutritional compass ]
CANADA

Figure 27.10Yahoo Website, Yahoo search engine results when “ Nutritional Compass’ is searched. . Retrieved
February 5", 2015

Page 67



Nestle

b bing Nutritional compass

Web Images Videos Maps News More

3,070,000 RESULTS Narrow by language ~ Narrow by region ~

Nutritional Compass | Nestlé Global

www.nestle.com/brands/nutritionalcompass ~
The Nestlé Nutritional Compass can be found on almost all Nestlié products woridwide.
It gives you at-a-glance information to help you make decisions.

Nutritional Compass - Nestlé

www . research.nestle.com/nutritionhealth/nutritionalcompass ~
The Nestlé Nutritional Compass ® is an on-package communication tool that provides
practical nutrition and product information. The Nestlé Nutritional Compass is ...

Nutritional Compass | Nestié Good Food. Good Life
www.nestlegoodfoodgoodlife.com/nutritional-compass ~

Let the Nestié Nutritional Compass guide you and your family to a healthy diet and
healthier living.

Food Compass - NZ's Healthiest Food Store

foodcompass.co.nz ¥
Easily eat the right foods for your body at New Zealands' healthiest online food store. No
longer waste hours comparing products and squinting at small food labels.

Figure 27.11 Bing Website, Bing search engine results when “ Nutritional Compass’ is searched. Retrieved
February 5", 2015

GO. gle Special offer from Nestle

Web Images News Videos More ~ Search toois

About 1,710,000 results (0.42 seconds)

Nestlé Baby Program - Get Free Perks For You & Your Baby @
www.nestle-baby.ca/ ~

Join the Nestlé Baby Program Today!

Stylish Diaper Bag - Nestlé Baby Feeding Guide - Exclusive Savings

Nestlé : Special Offers

products.nestle.ca/en/special-offers.aspx «~

Special Offers. Take advantage of all the latest contests and other special offers from
Nestlé. My Kitten. Purina® offers you a FREE BAG of protein-rich kitten food.

Nestlé : products.nestle.ca

www.nestle.ca/ -

Nestlé Good Food, Good Life ... Nutrition, Health & Wellness - Recipes - Special Offers
... Find solutions for feeding real life when you Team up with Nestlé.

You've visited this page 2 times. Last visit: 08/02/15

Coupons, Product Samples, & Special Offers Fromm Our Brands
https://www.nestlefamily.com/SpecialOffers/ ~

Get the lates promotions, product samples, coupons, special offers, and more. ... as
promotions, product information, and coupons directly from Nestle brands?

Figure 27.12 Google Website, Google search engine results when “ Special offer from Nestle” is searched.
Retrieved February 5", 2015
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Pages from
Panada
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‘ Special offer from Nestle

Ad related to Special offer from Nestle

Disney Special Offers

www.disneystore.com/offers

Disney® Bargains Everywhere! You've Never Seen Prices Like These
Special Offers Holiday Shop
Disney Gift Cards New Arrivals

See more ads for: special offer from nestle good, special offer from nestle start

Nestié : Special Offers
products.nestle.ca/en/special-offers.aspx

Nestlé Special Offers ... Take advantage of all the latest contests and other special
offers from Nestlé.

Coupons. Product Samples. & Special Offers From Our Brands | Nestlé
Family

www.nestlefamily.com/SpecialOffers/Default.aspx

Get the lates promotions, product samples, coupons, spec|a| offers, and more.

Nestle Nesquik - Nestlé Family - Family Activities, Articles. and ...
www.nestlefamily.com/SpecialOffers/NestieNesquik/Default.aspx

My Favorites is your personalized Nestlé Family scrapbook. Click the paper clip icon next
to any article and it will be saved in My Favorites.

Figure 27.13 Yahoo Website, Yahoo search engine results when “ Special offer from Nestle”

is searched.

Retrieved February 5", 2015

> bing

Figure 27.14 Bing WebSIte Bmg search engl ne results when “ Special offer from Nestl
February 5", 2015

Special offer from Nestle

Web images Videos Maps News More

2,280,000 RESULTS Narrow by language —~ Narrow by region ~
Nestié : Special Offers

https://products.nestle_ca/en/special-offers.aspx «~

Nestlé Special Offers ... Take advantage of all the latest contests and other special
offers from Nestié.

Coupons. Product Samples, & Special Offers From OQOur ...

www._nestlefamily.com/SpecialOffers/Default.aspx ~
Get the lates promotions, product samples, coupons, special offers, and more.

Nestle Nesquik - Nestlé Family
https://www._nestlefamily.com/SpecialOffers/NestleNesquik/Default.aspx

My Favorites is your personalized Nestlé Family scrapbook. Click the paper clip icon next
to any article and it will be saved in My Favorites.

Nestle - Nestle Special Offers !!ll in Fredericton. New ...
mycanadiansavings.ca/Promotion/NestleSpecialOffers!!IV/307/... ~

Take advantage of all the latest contests and other special offers from Nestié. Get the
latest promotions, product samples, coupons, special offers, and more.

Nestle - Nestle Special Offers !!ll in Pincher Creek. Alberta
mycanadlansavmgs ca/F'romot:on/NestleSpeC|aIO‘Ffers'"'/307/

|ssearchedRetr|eved
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Evaluation:

0 Nestleisthe top organic result on Google and Bing when searching “Nestle”.

0 Nestle utilizes the following keywords: Nestle Canada, Good Food, Good Life, The

Good Report, The Nestle, Nutritional Compass, Special Offers from Nestle.

The chart below demonstrates the website' s use of product names as key words input into the

following search engines:

Key Words Sear ch Engines
Google Yahoo Bing
Nestle Canada Yes, seefigure 13.3 | Yes, seefigure 13.4 | Yes, seefigure 13.5
Good Food No No No
Good Life No No No
The Good Report | No No No
The Nestle Yes, seefigure13.6 | Yes, seefigure 13.7 | Yes, seefigure 13.8
Nutritional Yes, seefigure 13.9 | Yes, seefigure Yes, seefigure
Compass 13.10 13.11

Special Offer from
Nestle

Yes, seefigure
13.12

Yes, seefigure
13.13

Yes, seefigure
13.14

Nestle
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Traffic Building Strategies

This analysis focuses on the traffic building strategies utilized by Nestle

[Find a service

n Facebook u Twitter
Print
Tumbir

a Email App

- Delicious
PrintFriendly

Nestlé : products.nestle.ca
http://products.nestie.ca/en.aspx

© AddThis

Figure 28.1 Alist of Nestle's social media platforms they utilize.

E Email

""" Favorites
Google
E Blogger
E Outlook
LiveJournal

Nestle

esee Ball =

. nestié dessert

A
-, o=

1213 PM @ . B0 .-

4 Rasutts o

esee Bell =

)1 nestlé

¢

Featured

12:13 PM
131 Resu
Nestlé
Nestle GET

) PM

What's New

News & Featuros
> Debating development:
3 2013 Creating Shared Va...
S Oot 26, 2013

Nestlé nino-month sales:
4.4% organic growth, full...
Oct 17,2013

2013 Nine-month sales

conterence >
Aone Oot 17, 2013
e —
Bl 2013 Full-vear Results >3
.gc Fub 13, 2014 s

'Inp Charts

@ Q

Near Me Search

o 80% )

its €3

E2

Updates

5 2015

Flgure 28.2 and Flgure 28. 3 Nestle App Ste, Two Nestle apps available in the app store. Retrieved February
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Nestle

Use WordPress?
5 2 www.nestle.ca Leadin is a free plugin from
e the makers of HubSpot
Overall u 2
Try Leadin for free
Bloggmg Read more

6 Incomplete checkiist items.

® Social Media Read more

«” 3 completed checklist items.

5 tweets graded.

Q SEO Read more

«” 3 completed checklist items.

A Lead Generation Read more

1 incomplete checklist item

D Mobile Read more

1 incomplete checklist item

Figure 28.4 - Grader's Website, report on www.nestle.ca Retrieved February 5", 2015
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Nestle

GO gle link:www.nestle.ca

Web Images Maps More ~ Search tools

About 111 resulits (0.18 seconds)

Neighbourhoods | Downsview Park
www.downsviewpark.ca/content/neighbourhoods-0 ~

This is a current Master Plan of Downsview Park and the surrounding sustainable
communities, or neighbourhocods, updated fall 2011. The first neighbourhood ...

Smartcapsule - NESCAFE® Dolce Gusto
https://www.dolce-gusto.ca/EN/dolice-gusto-system/.../Smartcapsule.aspx ~
Country selection. Get our newsletter. E-Mail address™: Password®: Register - Forgot
your password? Home - About the System - System & Demo - NESCAFE® ...

NESCAFE Dolce Gusto - Machines - All Machines
https://www.dolce-gusto.ca/EN/machines/Pages/All-Machines.aspx ~
The next generation of NESCAFE® Dolce Gusto® machines is here! Find out more.

Nestlé : TURTLES
products.nestie.ca/en/brands/chocolates/turties/turties.aspx ~
TURTLES.

Nestlé : Good Start
products.nestle.ca/en/brands/infant-nutrition/good-start.aspx ~

START HEALTHY, STAY HEALTHY is our unwavering commitment to nourish a
healthier generation one baby at a time.

Figure 28.5 — Google Website, Link Popularity report on www.nestle.ca’s link popularity in Google. Retrieved
February 5", 2015

b bing "nestle.ca"” -site:nestle.ca
Web Images Videos Maps News More
93.800 RESULTS Narrow by language —~ Narrow by region —~

Nestlé : products.nestle.ca
www . nestle.ca «

Ouwur vision is to be the leading nutrition, health and wellness company in Canada bringing
Good Food, Good Life to Canadians throughout their lives.

English Search for Jobs

Why Nestlé Canada. At Nestié, you'll The right job for the right person You
have the chance to grow in every ... can search for jobs in Canada ...
Careers Search

Why Nestlé Canada. At Nestlé, you'll Today, Nestlé Canada Inc. employs
have the chance to grow in every ... approximately 3,600 people in 21 ...
Contact Us Brands

You are here: Tweet : Click here to You are here: Brands; Tweet : Nestié
contact us. Canada has a wide variety of ...

Nestlé Baby | Infant nutrition & support, designed for ...
https://www . nestle-baby.ca ~

Nestié Baby, over 140 years of infant nutrition research and development, providing the
right nutritional information and products, at the right time.

Nestlé - Official Site

Figure 28.6 — Bing Website, Link Popularity report on www.nestle.ca’s link popularity in Bing. Retrieved
February 5", 2015

Page 73



Nestle

YAHOO! | link:http://www .nestle.ca

it looking for nut-free chocolate - Ontario...

Images chowhound.chow.com - ... » Ontario (inc. Toronto)

Video Jun 04, 2006 - Page 1 of loocking for nut-free chocolate - Hi, | want to make s'mores, but |
need chocolate that is nut-free (has not been in contact with nuts). I'd like ...

News

Local [Walmart] Nescafe Dolce Gusto $98.00 -...

Answers forums.redfilagdeals.com » ... » Expired Deals

Shopping But Dolce Gusto is just a fancy way to add hot water to powder while producing a lot of
extra plastic waste. ... Here is the link: http://www.nestle.ca/pdf/NDG_rebate ...

More
Free Nestle Carnation Breakfast Anytime...

Anytime forums.redflagdeals.com/free-nestle-carnation-breakfast...
Here's the link http://www.nestle.ca/en/products/bra...roup=Beverages all you have to do

Past day is just fill out your information! (= Dec 4th, 2008, 01:13 AM. sportmiester.

Past week

Past month Maggi Masala Chilli Sauce - downtown source?...

chowhound.chow.com » ... » Ontario (inc. Toronto)
Dec 04, 2005 - Link: http://www.nestle.ca/en/Talk_to_Nestl... 2 Replies Reply 0. re:
Hmmm g. gimel Dec S, 2005 01:47 PM. That was a great idea, thanks.

Pomodori Pizza - Saint John Classifieds &...
isaintjohn.com/classifieds/showthread.php?t=58292

Here's a link! http://www.nestle.ca/en/products/bra...ngo_gelato.htm #14 06-12-2008
kai?7 Moemher - Ilnin Nate: lan 20068 Pnsis 3 119

=T

Figure 28.7 — Yahoo Website, Link Popularity report on www.nestle.ca’s link popularity in Yahoo. Retrieved
February 5", 2015

Evaluation:

(0]

© O O0Oo

(@)

Nestle utilizes paid media such as Facebook, Twitter and Pinterest as their main social
media platforms to drive traffic.

Nestle also utilizes mobile apps for Apple and Android.

Website Grader rated Nestle's marketing effectiveness a 52/100

Nestle does not have a blog linked to their website.

All images have alt tags and each page is titled with Nestle; each page has a unique
description.

Link Popularity reported Nestle has 111 links on Google that specificaly link to its
website. Bing has 93,800 links that specifically link to its website. And Y ahoo has 10
links that specifically link to its website.
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Competition Sites
Website Elements Analysis
Element Dr. Oetker Nestle Notes

Structure Both websites are well organized
and have a consistent structure.

Layout Both websites have a pleasing
layout.

Navigation Both websites are easy to
navigate.

Functionality

Nestle' s website has better
functionality.

Colours & Graphics

Both websites have
complementary colours and
graphics that are appropriate for
the target.

Content Nestle's content is clear, concise
and well organized.

Multimedia Neither site uses avariety of
multimedia.

Engagement Neither site has features that
engage the user.

Advertising Dr. Oetker has more advertising

and it is better placed.

Search engine rank

Nestl€ s has more organic search
results than Dr. Oetker.

Traffic building
strategies

PIPIRITIPIGHSIEISISIS!

Gllee(elelcHSISISISI&

Nestle utilizes more forms of
traffic building strategies than
Dr. Oetker.

(2)
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Creative Recommendations

After reviewing both www.oetker.ca and www.nestle.ca, below outlines an evaluation and

recommendation for Dr. Oetker:

(2)

Section

Evaluation

Recommendation

Target

Target not clearly defined.

Incorporate more visuals
that represent the target
demonstrating the product
in use.

Site Purpose/Objective

Purpose/Objective of siteis
unclear.

Website to define why
target should visit: isthe
site for recipesor for
product? Suggested to use
“About” section to detall
Site’ s purpose.

site’slayout is horizontal .
Thisallows visitors to
easily navigate through the
site to find content of
interest.

Structure Website has a strong, Thereis no further
clearly defined structure. recommendation for Dr.
Labelsare well organized Oetker.
for visitorsto easily
navigate the site.
L ayout Website contains little It is recommended that Dr.
negative space; background | Oetker centreits
image overwhelms web background imagesto
page. create greater negative
Space to increase eye flow.
Navigation Navigation isdirect and the | Thereisno further

recommendation for Dr.
Oetker.

Functionality

Target interaction limited to
landing page.

Expand site map to include
promotions and social
media. Search function to
include external linksin
order to engage target.

Colour and Graphics

Interactive elements
limited; Rich text media
lacking.

Incorporate interactive
elements such as streaming
videos for recipes and
sound in order to engage
and educate the target.
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Content Refocus and reorganize Recipes to focus on brand

content. products and to allocate
some content on specialty
diet information and recipes
in order to educate the
target.

Multimedia Website uses limited It is recommended that Dr.
multimedia. Oetker incorporate more

forms of multimedia, such
as a blog and a mobile app,
to create interest amongst
target users.

Engagement Website uses clickable It is recommended that Dr.
buttons that allow usersto | Oetker incorporate
navigate the website; additional featuresto
however, there are no increase visitor engagement
graphics to engage the and to encourage interaction
visitor. amongst website users.

Advertising Ads are ssimple, clean, and It is recommended that Dr.

show most pertinent
information with colourful
graphics to engage visitor.

Oetker increase advertising
0N recipe pages to create
positive brand awareness
among website users and
eye-catching.

Sear ch Engine Rank

The website utilizes product
names as keywords.

It is recommended that Dr.
Oetker utilize additional
key wordsto increase site
traffic through organic
search results.

Traffic Building Strategies

Dr. Oetker does not have a
blog linked to its website.

It is recommended that Dr.
Oetker consider writing a
blog that islinked to its
website. Social mediaisan
effective way to reach
current and future
consumers that could help
increase web traffic.
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Conclusion

Upon completing an analysis of Dr. Oetker’swebsite and its competitors, the brand’'s
strengths are structure, layout, navigation, and colours and graphics. It is suggested Dr.Oetker
improve its website functionality, content generation, multimedia capabilities, engagement
features, search engine rank with increased key word searches and traffic building strategies
with the help of paid media such as Facebook and Twitter, along with owned medialike
blogging, in order to remain competitive within its site category.
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ComScore Nestle Canada

Appendix

[PINestle

Key Measures

() comScoRrE.

December 2014 Canada

321

Demographics

Total Unique Visitors (000)

3.9
Average Minutes per Visit

14
Average Daily Visitors (000)

Full Universe

Average Visits per Visitor

Cross Visitin,

2
Total Pages Viewed (MM)

Gender
Male

Female

Persons - Age

217

211
18-24
25-34
35-44
45-54
55-64

65+

$15K-$24,999
$25K-$39,999
$40K-$59,999
$60K-$74,999
$75K-$99,999

$100,000 or more

Children

No

HH Size

5+

Nestle

Total Internet

25%  50%  75%

25%  50%  75%

HH Income (CA)

=
—

—

—

—

—

25%  50%  75%
———
—

25%  50%  75%
-

—
—
—
]

25%  50%  75%

100%

100%

100%

100%

100%

Nestle is not yet Unified.

Please visit www.comScoreDirect.com to learn how to
become Unified.

The following shows the shared audience between the
largest web entities in the same category as Nestle:

Media

Mode Media (formerly Glam
Media)

Shared
Index A dience (000)
174 206

Total Unique Visitors (000) Trend YYahoo Homepages 163 107
LIVE.COM* 157 219
500 Rogers Digital Media 141 97
Microsoft 137 141
Turner Digital 136 77
Time Inc. Network (U.S) 133 63
MSN Homepages 126 147
400 Apple Inc. 116 126
Google Sites 11 320
200
DJFMAMJJASOND
Total Unique Visitors (000) to Nestle
increased 1.2 % since Dec 2013
World Metrix
Region % Comp  Index
Asia Pacific 122 27
Europe 489 209
Latin America 128 135
Middle East - Africa 2.2 22
North America 239 194

* - map corresponds to Index

Video Streams per Viewer




ComScore Nestle Canada

) cOMSCORE

[F]Nestle December 2014 Canada
Key Measures
“\~321 ANA"3.9 N4 —"18 sl 2
Total Unique Visitars (000) Average Minutes par Vist Aversge Daily Viskors (000} Average Visits per Visitor Total Pages Viewsd (MM)

2 Nestle 321 11 100.0 100 100 14 2 2) 479 39




ComScore Nestle Canada

Nestle

() comScORE

Demographic Profile

©2015 comScore, Inc

Target Audience Group/Target Audience

Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Males - Age
All Males

Total Audience
Total Audience
Persons - Age

12+
15+
18+
35+
50+
55+
2-11
2-17
12-17
12-24
12-34
18-24
18-34
18-49
21-34
21-49
25-34
25-49
25-54
35-44
35-49
35-54
35-64
45-54
45-64
55-64
65+

Males: 15+
Males: 12+
Males: 18+
Males: 35+
Males: 50+

Geography :
Universe :
Time Period :

Base :
Media :
Date :

Total Internet

Target
Audience
(000)

28,004

25,122
23,482
22,353
14,904
8,240
5,954
2,882
5,651
2,769
5,872
10,218
3,103
7,449
14,113
6,048
12,712
4,346
11,009
13,295
4,270
6,664
8,950
12,486
4,679
8,215
3,536
2,418

14,100
11,835
12,556
11,186
7,418
4,123

%
Composition
Unique
Visitors

100.0

89.7
83.9
79.8
53.2
29.4
21.3
10.3
20.2

9.9
21.0
36.5
11.1
26.6
50.4
21.6
45.4
15.5
39.3
47.5
15.2
23.8
32.0
44.6
16.7
29.3
12.6

8.6

50.4
42.3
44.8
39.9
26.5
14.7

Canada
Home and

Wor

December 201¢
Total Audience

Nestle
2/22/2015

Target

Audience

(000)

321

314
314
311
199
103

90

11

28
115
25
112
207
100
196
87
182
195
60
96
109
167
49
107
59
31

145
141
141
141
108

25
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Q

COMSCORE

Demographic Profile

Nestle

©2015 comScore, Inc

Target Audience Group/Target Audience

Total Audience
Total Audience
Persons - Age

Persons:
Persons:
Persons:
Persons:
Persons:
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Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Persons:
Males - Age
All Males

12+
15+
18+
35+
50+
55+
2-11
2-17
12-17
12-24
12-34
18-24
18-34
18-49
21-34
21-49
25-34
25-49
25-54
35-44
35-49
35-54
35-64
45-54
45-64
55-64
65+

Males: 15+
Males: 12+
Males: 18+
Males: 35+
Males: 50+

Geography :
Universe :
Time Period :

Base :
Media :
Date :

Total Internet

Target
Audience
(000)

28,004

25,122
23,482
22,353
14,904
8,240
5,954
2,882
5,651
2,769
5,872
10,218
3,103
7,449
14,113
6,048
12,712
4,346
11,009
13,295
4,270
6,664
8,950
12,486
4,679
8,215
3,536
2,418

14,100
11,835
12,556
11,186
7,418
4,123

%
Composition
Unique
Visitors

100.0

89.7
83.9
79.8
53.2
29.4
21.3
10.3
20.2

9.9
21.0
36.5
11.1
26.6
50.4
21.6
45.4
15.5
39.3
47.5
15.2
23.8
32.0
44.6
16.7
29.3
12.6

8.6

50.4
42.3
44.8
39.9
26.5
14.7

Canada

Home and Wor
December 201¢

Total Audience

Nestle
2/22/2015

Target

Audience

(000)

321

314
314
311
199
103

90

11

28
115
25
112
207
100
196
87
182
195
60
96
109
167
49
107
59
31

145
141
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Clears Decisions Target Market Psychographics - Behavioural

Base: age 12-99
Totals W 25-49 HHI:
S50K+
Unwgt 22313 3533
(000s) 30142 4307
Totals Vert% 100 100
Horz% 100 14.29
Index 100 100
Unwgt 10880
Preparing Meals-WhoRegularly (000s) 13404
PreparesThe Meals in Hhld.- Vert% 44.47
Yourself Horz% 100
Index 100
Unwgt 5794 423
Preparing Meals-WhoRegularly (000s) 8264 619
PreparesThe Meals in Hhld.- Vert% 27.42 14.37
Other HouseholdMember Horz% 100 7.49
Index 100 52
Unwgt 4237 685
Preparing Meals-WhoRegularly (000s) 6137 261
PreparesThe Meals in Hhld.- Verth TnEh e
Yourself/ OtherHhld.
MemberEqually Horz% 100 14.03
Index 100 98
Unwgt 327 26
Preparing Meals-WhoRegularly (000s) 527 22*
PreparesThe Meals in Hhld.- Vert% 1.75 0.51
Other Horz% 100 4.17
Index 100 29
Unwgt 10764
(000s) 13414
Events-EverHappened To You-
Married Vert% 445
Horz% 100
Index 100
Unwgt 10012
(000s) 12931
Events—EveCLF:;pg:::d To You- Vert 12.9
Horz% 100
Index 100
Unwgt 6669 97
(000s) 7609 152
Events-EverHappened To You- Vert% 25.24 353
Grandchild Born
Horz% 100 2
Index 100 14
Unwgt 590
(000s) 1017
Events-Past 12Months or Next Verts 337
12Months-Married
Horz% 100
Index 100
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Clears Decisions Target Market Psychographics - Behavioural

Unwgt 928
(000s) 1379
Events-Past 12Mor1ths or Next Vert% 258
12Months-Child Born
Horz% 100
Index 100
Unwgt 843 30
. " (000s) 976 41*
Events-Past 12Months or Next
Vert% .24 .
12Months-GrandchildBorn e 3 0.95
Horz% 100 4.2
Index 100 29
Unwgt 1250 27
Events-Past 12Months or Next (000s) 1321 32*
12Months-Retire OrTake Vert% 438 0.74
EarlyRetirement Horz% 100 2.42
Index 100 17
Unwgt 967 172
" (000s) 1732 216
Events-Past 12Months or Next
Vert% 5.75 5.02
12Months-Lost Job OrlLaid Off e
Horz% 100 12.47
Index 100 87
Unwgt 436 56
Events-Past 12Months or Next (000s) 577 73
12Months-CollectLump Sum Vert% 1.91 1.69
From CoPension, Savings,St Horz% 100 12.65
Index 100 89
Unwgt 896
Events-Past 12Months or Next (000s) 1248
12Months-Change Job,Within Vert% 4.14
Same Company Horz% 100
Index 100
Unwgt 1384
Events-Past 12Months or Next (000s) 2211
12Months-Change Job,New Vert% 7.34
Company Horz% 100
Index 100
Unwgt 569
Events-Past 12Months or Next (000s) 800
12Months-Start YourOwn Vert% 2.65
Business Horz% 100
Index 100
Unwgt 612 101
Events-Past 12Months or Next (000s) 1104 144
12Months-Moved OutOf Vert% 3.66 3.34
Parental Home Horz% 100 13.04
Index 100 91
Unwgt 562
, - (000s) 960
Events-Past 12Months or Next
Vert% .1
12Months-Buy FirstHome s 3.18
Horz% 100
Index 100
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Unwgt 1025
Events-Past 12Months or Next (000s) 1295
12Months-Sell OrChange Vert% 43
PrincipalHome Horz% 100
Index 100
Unwgt 2773
; 3 (000s) 3482
-l t
Events-Past 12Months or ?x Vert% 11.55
12Months-Buy/Lease AVehicle
Horz% 100
Index 100
Unwgt 778 90
Events-Past 12Months or Next (000s) 1395 121
12Months-Take DriverEducation Vert% 4.63 2.81
Course Horz% 100 8.67
Index 100 61
Unwgt 56 -
Events-Past 12Months or Next (000s) 55 -#
12Months-Move toRetirement Vert% 0.18 -
Home/Community Horz% 100 R
Index 100 -
Unwgt 328 36
Events-Past 12Months or Next (000s) 417 41*
12Months-BecomeCaregiver Vert% 1.38 0.95
ToElderly Relative Horz% 100 9.83
Index 100 69
Unwgt 637 52
Events-Past 12Months or Next (000s) 1197 119
12Months-GraduatedFrom High Vert% 3.97 2.76
School Horz% 100 9.94
Index 100 70
Unwgt 755 130
Events-Past 12Months or Next (000s) 1179 180
12Months-GraduatedFrom Vert% 3.91 4.18
University/College Horz% 100 15.27
Index 100 107
Unwgt 390
Events-Past 12Months or Next (000s) 560
12Months-ChildGraduates Vert% 1.86
HighSchool Horz% 100
Index 100
Unwgt 359 49
Events-PaitZII\AZMo:ths or Next (000s) 359 48
onths-
Vert% 1.19 1.11
ChildGraduatesUniversity/Colleg -
- Horz% 100 13.37
Index 100 94
Unwgt 1251 196
" (000s) 2001 275
-Past 12Mont Next
Events-Past 12Months or Nex Vert% 6.64 6.38
12Months-Quit Smoking
Horz% 100 13.74
Index 100 96

Page 3 of 20
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Unwgt 4239 429
(000s) 6419 580
Education-CurrentlyAttending-
Yes Vert% 213 13.47
Horz% 100 9.04
Index 100 63
Unwgt 728
Education-Form (000s) 1030
OfEducationCurrentlyAttending- Vert% 3.42
Part-Time Horz% 100
Index 100
Unwgt 2694 183
Education-Form (000s) 4276 222
OfEducationCurrentlyAttending- Vert% 14.19 5.15
Full-Time Horz% 100 5.19
Index 100 36
Unwgt 182
Education-Form (000s) 226
OfEducationCurrentlyAttending- Vert% 0.75
Correspon dence Horz% 100
Index 100
Unwgt 1826 84
(000s) 2861 138
Education-Type OfSchool Vert 9 5
CurrentlyAttending-HighSchool e - .
Horz% 100 4.82
Index 100 34
Unwgt 264 35
Education-Type OfSchool (000s) 364 35%
CurrentlyAttending- Vert% 1.21 0.81
Vocational/Technical School Horz% 100 9.62
Index 100 67
Unwgt 738 107
(000s) 1072 163
Education-Type OfSchool
N Vert% 3.56 3.78
CurrentlyAttending-College
Horz% 100 15.21
Index 100 106
Unwgt 1230 200
. (000s) 1704 229
Education-Type OfSchool
. . . Vert% 5.65 5.32
CurrentlyAttending-University
Horz% 100 13.44
Index 100 94
Unwgt 541 51
(000s) 865 89
Education-Type OfSchool
. Vert% 2.87 2.07
CurrentlyAttending-Other
Horz% 100 10.29
Index 100 72
Unwgt 1709 183
(000s) 2757 223
Education-Level OfStudy-
Vert% 9.15 5.18
Undergraduate
Horz% 100 8.09
Index 100 57
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Clears Decisions Target Market Psychographics - Behavioural

Unwgt 358
(000s) 461
Education-Level OfStudy-
Vert% 1.53
Graduate -Masters
Horz% 100
Index 100
Unwgt 53
. I (000s) 50
Education-Level OfStudy- Verth 017
Graduate -PhD
Horz% 100
Index 100
Unwgt 316 49
¢ | OfStud (000s) 457 59
E ion-Li -
ucation-Leve . tu y Vert% 1.52 1.37
Graduate -Prof. Designation
Horz% 100 12.91
Index 100 90
Unwgt 11232
Apparel/Fashion-Statements (000s) 14326
[Agree-I Enjoy Dressing For Vert% 47.53
Formal Occasions] Horz% 100
Index 100
Unwgt 12376 2157
Apparel/Fashion-Statements (000s) 17007 2680
[Agree-I Feel Most Comfortable Vert% 56.42 62.22
In My Jeans] Horz% 100 15.76
Index 100 110
Unwgt 5014 833
Apparel/Fashion-Statements (000s) 7506 1090
[Agree-I Look For Bargains In Vert% 24.9 25.31
Second-Hand Clothing Stores] Horz% 100 14.52
Index 100 102
Unwgt 11416
Apparel/Fashion-Statements (000s) 14105
[Agree-Prfr To Buy Clothes That Vert% 46.8
R Classic/Timeless InStyle] Horz% 100
Index 100
Unwgt 7781
Apparel/Fashion-Statements (000s) 10245
[Agree-I Really Enjoy Shopping Vert% 33.99
For Clothes] Horz% 100
Index 100
Unwgt 14213 2499
Apparel/Fashion-Statements (000s) 18695 2907
[Agree-l Trust My Own Judgment Vert% 62.02 67.49
In Picking Out My Clothes] Horz% 100 15.55
Index 100 109
Unwgt 7728
Apparel/Fashion-Statements (000s) 9921
[Agree-| Try To Keep Abreast Of Vert% 3291
Changes In Style & Fashion] Horz% 100
Index 100
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h . (000s) 2001 275
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Unwgt 12994 2146
Appliance/Home Furnishings- (000s) 16762 2463
Statements [Agree-My Home Vert% 55.61 57.19
Always Has That Lived In Look] Horz% 100 14.69
Index 100 103
Unwgt 5851 832
Automotive-Statements [Agree- (000s) 7956 954
Given Choice I'd Always Choose Vert% 26.4 22.15
Full Size\LuxuryAuto] Horz% 100 11.99
Index 100 84
Unwgt 8381 1328
g [ (000s) 11087 1640
Automotive-Statements [Agree-I
Vert% 36.78 38.08
Get Quite Attached To My Car] 2
Horz% 100 14.79
Index 100 104
Unwgt 4436 571
(000s) 6288 713
Automotive—Stétements [Agree-I Verth 20.86 16.55
Love Expensive Sports Cars]
Horz% 100 11.34
Index 100 79
Unwgt 9930
Automotive-Statements [Agree-| (000s) 12642
Refuse To Buy A Car That Is Not Vert% 41.94
Fuel Efficient] Horz% 100
Index 100
Unwgt 4513 438
Automotive-Statements [Agree- (000s) 6981 592
Try To Do As Much Car Maint Vert% 23.16 13.75
Work Myself,As Possible] Horz% 100 8.48
Index 100 59
Unwgt 5727 796
Automotive-Statements [Agree-If (000s) 7743 934
Possible-Use Local Gas Stn For Vert% 25.69 21.69
Car Maint/Service] Horz% 100 12.06
Index 100 84
Unwgt 7639 1092
Automotive-Statements [Agree- (000s) 9542 1212
The Choice Of Car Tells A Great Vert% 31.66 28.14
Deal About A Person] Horz% 100 12.7
Index 100 89
Unwgt 5190 696
Beverages/Alcohol-Statements (000s) 7752 908
[Agree-Canadian Beer Is The Best| Vert% 25.72 21.08
Beer In The World] Horz% 100 11.71
Index 100 82
Unwgt 4383 711
Beverages/Alcohol-Statements (000s) 5559 767
[Agree-Drinking Is Part Of My Vert% 18.44 17.81
Lifestyle] Horz% 100 13.8
Index 100 97
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Clears Decisions Target Market Psychographics - Behavioural

Unwgt 6853
Beverages/Alcohol-Statements (000s) 7808
[Agree-I Am Prepared To Pay Vert% 25.9
More For Good Quality Wine] Horz% 100
Index 100
Unwgt 4148 496
Beverages/Alcohol-Statements (000s) 5614 590
[Agree-1 Probably Should Drink Vert% 18.63 13.7
Less Alcohol] Horz% 100 10.51
Index 100 74
Unwgt 8399 1355
Beverages/Alcohol-Statements (000s) 11005 1688
[Agree-Seldom Experiment w Vert% 36.51 39.19
Diffrnt Alcohol Beverage Brands] Horz% 100 15.34
Index 100 107
Unwgt 3159 266
Beverages/Alcohol-Statements (000s) 4583 364
[Agree-Low Alcohol Beer Is Not A Vert% 15.2 8.45
Man's Drink] Horz% 100 7.94
Index 100 56
Unwgt 5603 702
Home Electronics/Technology- (000s) 8206 883
Statements [Agree-| Tend To Be Verte Toh 2005
The First To Own New Electronic e - -
o
Products] Horz% 100 10.76
Index 100 75
Unwgt 7622 1220
Home Electronics/Technology- (000s) 9616 1402
Statements [Agree-More &
. Vert% 31.9 32.55
more, | feel | am being left >
behind by tech] Horz% 100 14.58
Index 100 102
Unwgt 10462
Home Electronics/Technology- (000s) 13594
Statements [Agree-l cannot Vert% 45.1
imagine life without the internet] Horz% 100
Index 100
Unwgt 8765 1433
Home Electronics/Technology- (000s) 11812 1711
Statements [Agree-l am excited
Vert% 39.19 39.73
by the development of new
o
technologies] Horz% 100 14.49
Index 100 101
Unwgt 6037 943
Home Electronics/Technology- (000s) 2281 1166
Statements [Agree-| like to buy
Vert% 27.47 27.07
products that offer latest-new -
tech] Horz% 100 14.08
Index 100 99
Unwgt 3525 466
Business/Financial/Real Estate- (000s) 4327 498
Statements [Agree-| Consider Vert% 14.36 11.56
Myself An Entrpreneur] Horz% 100 11.51
Index 100 81
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Clears Decisions Target Market Psychographics - Behavioural

Unwgt 10849 1657
Business/Financial/Real Estate- (000s) 13528 2019
Statements [Agree-Always Have
. . Vert% 44.88 46.88
Accurate Accnt Of Financial -
Commitments] Horz% 100 14.92
Index 100 104
Unwgt 5628
Business/Financial/Real Estate- (000s) 7993
Statements [Agree-l Am More Of Vert% 26.52
A Spender Than A Saver] Horz% 100
Index 100
Unwgt 6928 1174
Business/Financial/Real Estate- (000s) 2083 1230
Statements [Agree-| Consider Vert% Yo TG
Myself To Be Risk-Averse : - -
Investor] Horz% 100 15.22
Index 100 106
Unwgt 9639
Su5|ness/F|n[aAnC|aI/$e:I Esgate— (000s) 11185
tatements [Agree-Taken Steps
Vert% .
Ensure Have Sufficnt Income 4 en” 37.11
o
Retiremnt] fonzze 100
Index 100
Unwgt 11572 1849
Business/Financial/Real Estate- (000s) 15113 2176
Statements [Agree-Prefer To Verte 50114 052
Postpone A Purchase Than To 2 - -
o
Buy On Credit] Horz% 100 14.4
Index 100 101
Unwgt 6148 930
Business/Financial/Real Estate- (000s) 7717 1117
Statements [Agree-Seldom Make
. . . Vert% 25.6 25.93
Financial Move w/out Consulting -
Expert] Horz% 100 14.47
Index 100 101
Unwgt 12773
Business/Financial/Real Estate- (000s) 16805
Statements [Agree-I Spend
Vert% 5
Money More Carefully Than | e EBE
o
Used To] Horz% 100
Index 100
Unwgt 5765
Business/Financial/Real Estate- (000s) 7644
Statements [Agree-l Will Vert% 25.36
Welcome A Cashless Society] Horz% 100
Index 100
Unwgt 4949 752
Business/Financial/Real Estate- (000s) 7098 277
Statements [Agree-Main Goal- Vert% TS TG
Make Great Deal Of Money : - -
QuickAsPossible] Horz% 100 12.36
Index 100 86
Unwgt 8877
Candies/Snacks-Statements (000s) 11273
[Agree-| Feel Guilty When | Eat Vert% 37.4
‘Junk Food'] Horz% 100
Index 100
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Unwgt 8014
Candies/Snacks-Statements (000s) 11122
[Agree-I Like To Have A Wide Vert% 36.9
Variety Of Snacks] Horz% 100
Index 100
Unwgt 8984
Candies/Snacks-Statements (000s) 11362
[Agree-1 Look For Low Vert% 37.69
Calorie/Light Snacks] Horz% 100
Index 100
Unwgt 7570 1095
Candies/Snacks-Statements (000s) 10331 1315
[Agree-I Often Buy Snacks Just Vert% 34.27 30.53
With Myself In Mind] Horz% 100 12.73
Index 100 89
Unwgt 6048
Candies/Snacks-Statements (000s) 8411
[Agree-I Often Reward Myself By Vert% 27.9
Having A Snack] Horz% 100
Index 100
Unwgt 13089
Travel/Leisure/Recreational (000s) 17042
Activities-Statements [Agree-| Vert S6.54
Am Concerned About Safety - -
o
When Travelling] orz) 100
Index 100
Unwgt 7281 1366
Travel/Leisure/Recreational (000s) 9740 1527
Activities-Statements [Agree-
. Vert% 32.31 35.45
Very Interested In Unfamil. -
Destinatns 4 Vac Travel] Horz% 100 15.68
Index 100 110
Unwgt 9499
Travel/Leisure/Recreational (000s) 12614
Activities-Statements [Agree-| Vert% 41.85
Enjoy Entertaining] Horz% 100
Index 100
Unwgt 6392
Travel/Leisure/Recreational (000s) 7693
Activities-Statements [Agree-Like Vert )
To Dine-Fine Restaurants As : -
Often As Possible] Horz% 100
Index 100
Unwgt 5711
Travel/Leisure/Recreational (000s) 7666
Activities-Statements [Agree-| Vert% 25.43
Like To Do Handicrafts] Horz% 100
Index 100
Unwgt 3393 552
Travel/Leisure/Recreational (000s) 4587 675
Activities-Statements [Agree-| Vert% 15.22 15.67
Tend To Go To The Movies A Lot] Horz% 100 14.72
Index 100 103
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Unwgt 12022 2034
Travel/Leisure/Recreational (000s) 16052 2450
Activities-Statements [Agree- Vert% e o n
Rather Spend Night At Home : . =
Than Most Anything Else] Honz%) 100 15.26
Index 100 107
Unwgt 4208
Travel/Leisure/Recreational (000s) 5019
Activities-Statements [Agree- Vert 16.65
Nwsppr/Mag Articles On Travel 2 -
o
Infl Holiday Choice] ROz 100
Index 100
Unwgt 10298
. qr“/'z”ei{ F°;§ , (000s) 13239
opping/Cooking/Eating-
Vert% 43.92
Statements [Agree-| Always Use c :
A Shopping List] Horz% 100
Index 100
Groceries/Food Unwgt 7030
Shopping/Cooking/Eating- (000s) 8947
Statements [Agree-Willing To Vert% 29.68
Pay A Little Extra To Save Time Horz% 100
Shopping] Index 100
Unwgt 8553 1129
. SireiEs/feet (000s) 11074 1368
opping/Cooking/Eating- Vert% 36.74 31.76
Statements [Agree-| Have
o
Conservative Tastes In Food] Horz% 100 1235
Index 100 86
Groceries/Food Unwgt 10846
Shopping/Cooking/Eating- (000s) 14430
Statements [Agree-Look At Vert% 47.87
Specials-Flyers/NPaper Inserts Horz% 100
PlanShoplList] e 100
Unwgt 10665 1951
. SreeaiE/iess (000s) 14197 2239
opping/Cooking/Eating- e oA o
Statements [Agree-| Love To
Cook] Horz% 100 15.77
Index 100 110
Unwgt 8600 1451
. ‘?r"ce”ez IReee] (000s) 10620 1601
opping/Cooking/Eating- Vert% 3523 3717
Statements [Agree-| Prefer Low
o
Fat Or "Light" Foods And Drinks] orz%) 100 15.08
Index 100 106
Groceries/Food Unwgt 7552 1254
Shopping/Cooking/Eating- (000s) 10032 1528
Statements [Agree-If You Want Vert% 33.28 35.48
Quality Generl Have To Buy Horz% 100 15.23
Branded Prod] Tndex 100 107
Groceries/Food Unwgt 10567
Shopping/Cooking/Eating- (000s) 13221
Statements [Agree-Price Isnt Vert% 43.86
Most Important Thing To Me Horz% 100
When Buy Food] Tatas 100
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Groceries/Food Unwgt 13561 2330
Shopping/Cooking/Eating- (000s) 17457 2735
Statements [Agree-We Usually Vert% 57.92 63.5
Have A Sit Down Meal Every Horz% 100 15.67
Evening] Index 100 110
Groceries/Food Unwgt 15158
Shopping/Cooking/Eating- (000s) 19232
Statements [Agree-Put Extra Vert% 63.8
Effort Entertn/Preparing-Family Horz% 100
Celebrtn] Index 100
Unwgt 7593 1088
Sports/Athletics-Statements (000s) 10175 1300
[Agree-Flying A Plane Is An Vert% 33.76 30.18
Enviable Human Experience] Horz% 100 12.78
Index 100 89
Unwgt 8147 925
Sports/Athletics-Statements (000s) 10868 1057
[Agree-| Closely Follow At Least 1 Vert% 36.06 24.54
Sport During Its Season] Horz% 100 9.73
Index 100 68
Unwgt 11670 1900
(000s) 14791 2214
Sports/Athletics-Statements
[Agree-l Enjoy Keeping Fit] ErE 9.0/ 2l
Horz% 100 14.97
Index 100 105
Unwgt 10434 1659
Sports/Athletics-Statements (000s) 13606 1850
[Agree-Like Activities That Push Vert% 45.14 42.95
My Mental&Physical Limits] Horz% 100 13.6
Index 100 95
Unwgt 14589 2448
Sports/Athletics-Statements (000s) 19286 2841
[Agree-| Love Fresh Air And Vert% 63.98 65.96
Outdoor Activities] Horz% 100 14.73
Index 100 103
Unwgt 6699 1069
Sports/Athletics-Statements (000s) 9287 1356
[Agree-I Rarely Exercise, Jog Or Vert% 30.81 31.48
Play An Active Sport] Horz% 100 14.6
Index 100 102
Unwgt 14769
Products and Services- (000s) 19311
Statements [Agree—Whgn | find a Vert% 64.07
new prod | like,| typically
recommend it] Hornz% 100
Index 100
Unwgt 10516 1806
Products and Services- (000s) 14315 2226
?tatements [Agree-Price is more Verth 27.49 5163
important to me than the brand
name] Horz% 100 15.55
Index 100 109
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Unwgt 9447 1580
; Products anAd Servpl't:es-I (000s) 12539 1851
tatements [Agree-People
(e p Vert% 416 42.98
around me expect | gve good -
advice abt prod/srv] fonzgk 00 L35
Index 100 103
. Unwgt 3647 488
Products and Services- (000s) 5342 651
Statements [Agree-Brands
. . Vert% 17.72 15.11
advertised, better quality thn
o
brands that dont] [iterss 100 1219
Index 100 85
. Unwgt 7287 1248
Products and Services- (000s) 9495 1449
Statements [Agree-In general, |
. Vert% 31.5 33.64
consider myself to be very brand 0
loyal] Horz% 100 15.26
Index 100 107
) Unwgt 10104 1739
Products and Services- (000s) 12973 2026
Statements [Agree-I like to keep
. Vert% 43.04 47.04
informed about new products -
and svcs] Horz% 100 15.62
Index 100 109
. Unwgt 4363 708
Products and Services- (000s) 5731 835
Statements [Agree-Im always
. . Vert% 19.01 19.39
one of first of my friends to try
o
new prodt] Horz% 100 14.57
Index 100 102
Unwgt 4737 688
Products and Services- (000s) 6479 842
Statements [Agree-Brand name Vert% 21.49 19.55
is the best indicator of quality] Horz% 100 13
Index 100 91
) Unwgt 8844
Products and Services- (000s) 11942
Statements [Agree-Ads help me Verth 39.62
keep up-to-date w new/diff -
o
product/service] Horz% 100
Index 100
Unwgt 11837 1901
Products and Services- (000s) 14916 2215
Statements [Agree-| tend to buy Vert% 49.49 51.43
based on quality, not price] Horz% 100 14.85
Index 100 104
N Unwgt 9812
Health Care/Nutrition- (000s) 11898
Statements [Agree-Im Better Vert 39.47
Informed About Nutrition Than 2 .
o
Avg Person] fonzgé 00
Index 100
Unwgt 6655
Health Care/Nutrltlén— (000s) 2499
Statements [Agree-| Like To T 782
Consider Homeopathic And 2 -
o
Herbal Remedies] Horz% 100
Index 100
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Unwgt 13598 2215
Health Care/Nutrition- (000s) 18063 2703
ts [A -Should Reall
Statements [Agree-Should Really Vert% 050 PG
Try To Eat Foods That Are Bettr -
ForMe] Horz% 100 14.96
Index 100 105
Unwgt 11837 1965
Health Care/Nutrition- (000s) 14997 2282
A -R |
Sta.tements[ gree-Regular Ve 1975 52.98
Exercise Is An Important Part Of -
My Life] Horz% 100 15.22
Index 100 106
Unwgt 10624 1808
Health Care/Nutrition- (000s) 13187 2021
Statements [Agree-Low Fat Verth 2375 26.92
Foods Are Important Part Of My 0
Regular Diet] Horz% 100 15.33
Index 100 107
Unwgt 11286
Health Care/Nutrition- (000s) 14199
Statements [Agree-| Try To Avoid Vert% 47.11
Eating Pre-Packaged Foods] Horz% 100
Index 100
Unwgt 5851 1109
Health Care/Nutrition- (000s) 7532 1180
Statements [Agree-| Prefer To Vert% 24.99 27.4
Buy Organic Products] Horz% 100 15.67
Index 100 110
Unwgt 10597
Health Care/Nutrition- (000s) 13019
t ts [A -Pay V
Statements [ gree ay Very Vert 1319
Close Attn-Nutritnl Content Of >
Food | Eat] Honzde 100
Index 100
Unwgt 10787
Health Care/Nutrition- (000s) 13163
ts [A -1 Monitor Th
Statemer\ s [ gree onitor The T e
Ingredient Lists On Packaged -
Foods] Horz% 100
Index 100
Unwgt 6421 832
Health Care/Nutrition- (000s) 9007 1130
Statements [Agree-Theres Too Verth 29.88 2624
Much Attn Today On Eat Only o
HealthyFoods] Horz% 100 12.55
Index 100 88
Unwgt 6657
Health Care/Nutrition- (000s) 2955
Statements [Agree—Low Vert% T
Carbohydrate Diets Are Not -
Really Healthy] Hornz% 100
Index 100
Unwgt 12818
Health Care/Nutrition- (000s) 15953
Statements [Agree-| Try To Avoid
Vert% 52.93
Eating Foods That Contain Trans :
Fats] Horz% 100
Index 100
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Unwgt 11931 2056
Health Care/Nutrition- (000s) 15051 2327
Statements [Agree-| Try To Avoid Vert% 49.93 54.03
Eating At Fast Food Restaurants] Horz% 100 15.46
Index 100 108
Unwgt 14880
« tHeaItP’: C[aAre/Nu't\;litign— ; (000s) 18693
ments [Agree- ver:
GoZdeHeaIth Degpz:ds ‘Cl)n Ezt?ng Vert% 62.02
well] Horz% 100
Index 100
Unwgt 11857
Health Care/Nutrition- (000s) 14975
Statements [Agree-| Often Try To Vert% 49.68
Eat Smaller Portions These Days] Horz% 100
Index 100
Unwgt 9988
The Environment-Statements (000s) 12942
[Agree-I'm willing to pay more Vert% 42.94
for enviro-friendly products] Horz% 100
Index 100
Unwgt 16396 2743
(000s) 21180 3252
The Environment-Statements
[Agree-I recycle everything | can] Verts 2021 22>
Horz% 100 15.35
Index 100 107
Unwgt 5168 600
The Environment-Statements (000s) 7232 817
[Agree-Global vyarming is not Vert% 23.99 18.97
man-made-it's natural
occurrence] Horz% 100 11.3
Index 100 79
Unwgt 13348 2108
The Environment-Statements (000s) 17611 2529
[Agree-l am concerned about the Vert% 58.43 58.72
quality of our drinking water] Horz% 100 14.36
Index 100 100
Unwgt 4465 547
The Environment-Statements (000s) 6200 761
[Agree-Today,too much
emphasis on conservation and Vertye 20.57 17.67
the enviro] Horz% 100 12.27
Index 100 86
Unwgt 10670 1890
The Environment-Statements (000s) 13662 2113
[Agree-I give preference to Vert% 45.33 49.06
"green" products] Horz% 100 15.47
Index 100 108
Unwgt 9472 1702
The Environment-Statements (000s) 12583 1958
[Agree-1 buy products bulk/large Vert% 41.75 45.46
sizes to avoid over-pckaging] Horz% 100 15.56
Index 100 109
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Unwgt 5812 733
The Environment-Statements (000s) 7714 919
[Agree-Some enviro damage is "
acceptabl consquence of NEItH 2559 2138
progress] Horz% 100 11.91
Index 100 83
Unwgt 12424 2128
The Environment-Statements (000s) 16120 2510
[Agree-I refuse excess bagging Vert% 53.48 58.28
and wrapping when shopping] Horz% 100 15.57
Index 100 109
Unwgt 14771 2441
The Environment-Statements (000s) 18976 2857
[Agree-Im very concerned about Vert% 62.96 66.33
effects of pollution on planet] Horz% 100 15.06
Index 100 105
Unwgt 5855 840
Personal and Social Views- (000s) 8218 1072
Statements [Agree-| Do Not Vert% 27.26 24.89
Manage My Time Very Well] Horz% 100 13.04
Index 100 91
Unwgt 9849 1605
Personal and Social Views- (000s) 12339 1847
Statements [Agree-People Say Verth 20.92 22.88
That I'm Decisive And Make
Decisions Easily] orz 100 1297
Index 100 105
Unwgt 9091
Personal and Social Views- (000s) 12321
Statements [Agree-There Is A Lot Vert% 40.88
Of Stress In My Life] Horz% 100
Index 100
Unwgt 10881 1608
Personal and Social Views- (000s) 14691 1997
Statements [Agree-l Do Not Like Verth 2374 26.37
Having Too Many Things To Do
At One Time] Horz% 100 13.59
Index 100 95
Unwgt 14003 2397
Personal and Social Views- (000s) 18147 2848
Statements [Agree-| Generally Verth 50.21 56.12
Achieve Everything | Set Out To
Do] Horz% 100 15.69
Index 100 110
Unwgt 10317
Personal and Social Views- (000s) 13042
Statements [Agree-It Is Vert% 23.27
Important To Keep Young
Looking] Horz% 100
Index 100
Unwgt 13346 2210
Personal and Social Views- (000s) 17026 2638
Statements [Agree-| Feel In Vert% 56.49 61.25
Control Of My Life] Horz% 100 15.49
Index 100 108
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Unwgt 17293 2900
Personal and Social Views- (000s) 22766 3458
Statements [Agree-Its Imp To Vert% e 0o
Continue Learn New Things Thru 2 . .
o
out My Life] Horz% 100 15.19
Index 100 106
Unwgt 15682 2615
Personal and Social Views- (000s) 20451 3096
Statements [Agree-| Rarely Give T 67,85 7188
Up When Facing A Difficult 2 - -
o
Challenge] Horz% 100 15.14
Index 100 106
Unwgt 5226 930
Personal and Social Views- (000s) 6864 997
Statements [Agree-| Find | am
. . Vert% 22.77 23.15
Easily Swayed By Other People's 0
Views] Horz% 100 14.53
Index 100 102
Unwgt 4700 822
Personal and Social Views- (000s) 6221 973
Statements [Agree-| Enjoy Being Vert% 20.64 22.59
Extravagant] Horz% 100 15.64
Index 100 109
Unwgt 14425
Personal and Social Views- (000s) 18590
Statements [Agree-People Who Verte 61.67
Know Me Would Describe Me as e .
o
Cheerful] Horz% 100
Index 100
Unwgt 7336
Personal and Social Views- (000s) 10016
Statements [Agree-| Live A Fairly Vert% 33.23
Hectic Lifestyle] Horz% 100
Index 100
Unwgt 6165 959
Personal and Social Views- (000s) 8543 1067
Statements [Agree-| Like Taking Vert% 28.34 24.77
Risks] Horz% 100 12.49
Index 100 87
Unwgt 6375 1125
Personal and Social Views- (000s) 2553 1347
Statements [Agree-To Spend, To
Vert% 28.38 31.27
Buy Myself... Is Grtest Pleasures
o
In Life] Horz% 100 15.75
Index 100 110
Unwgt 4022 476
Personal and Social Views- (000s) 5673 571
Statements [Agree-I'm Willing To Vert% B DG
Sacrifice Time With Family To 2 . -
o
Get Ahead)] Horz% 100 10.07
Index 100 70
Unwgt 16535 2724
Personal and Social Views- (000s) 21709 3288
Statements [Agree-I'm T 72,02 76.34
Concerned About The Health e . -
o
And Safety Of My Family] fiorzz 100 1515
Index 100 106
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Unwgt 10943 1773
Personal and Social Views- (000s) 14807 2257
Statements [Agree-Material
. Vert% 49.12 52.4
Possessions Are Not Really
Important To Me] Horz% 100 15.24
Index 100 107
Unwgt 3666 498
Personal and Social Views- (000s) 4958 584
Statements [Agree-Money Is The Vert% 16.45 13.56
Best Measure Of Success] Horz% 100 11.78
Index 100 82
Unwgt 12027
Personal and Social Views- (000s) 15409
Statements [Agree-1 Enjoy Vert% 51.12
Entertaining At Home] Horz% 100
Index 100
Unwgt 8804 1413
Personal and Social Views- (000s) 11742 1643
Statements [Agree-Its Imp That Vert% 33.96 38.15
Those Around Me Think That Im . .
Doing Well] Horz% 100 13.99
Index 100 98
Unwgt 9050 1596
Personal and Social Views- (000s) 11890 1837
Statements [Agree-| Prefer To Vert% e oVes
Work As Part Of A Team Than
Work Alone] Horz% 100 15.45
Index 100 108
Unwgt 8721 1306
Personal and Social Views- (000s) 11941 1549
Statements [Agree-| Often Do Vert% 39.62 35.96
Things On The Spur Of The
Moment] Horz% 100 12.97
Index 100 91
Unwgt 10515 1720
Personal and Social Views- (000s) 13339 1999
Statements [Agree-| Consider Vert% 44.25 46.41
Myself To Be A Spiritual Person] Horz% 100 14.99
Index 100 105
Unwgt 12505 2019
Personal and Social Views- (000s) 16419 2392
Statements [Agree-| Consider Vert% 54.47 55.54
Myself To Be A Creative Person] Horz% 100 14.57
Index 100 102
Unwgt 9893 1750
Personal and Social Views- (000s) 12569 1966
Statements [Agree-| Consider Vert% 41.7 45.65
Myself Interested In The Arts] Horz% 100 15.64
Index 100 109
Unwgt 13110
Personal and Social Views- (000s) 17311
Statements [Agree-I'm Willing To Vet 57.43
Volunteer My Time For A Good
Cause] Horz% 100
Index 100
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Unwgt 9885 1560
Personal and Social Views- (000s) 13175 1760
Statements [Agree-I Have A Keen Vert% 43.71 40.86
Sense Of Adventure] Horz% 100 13.36
Index 100 93
Unwgt 7577 1185
Personal and Social Views- (000s) 10813 1444
Statements [Agree-1 Want To Get Vert% 35.87 33.53
To The Very Top In My Career] Horz% 100 13.35
Index 100 93
Unwgt 13479
Personal and Social Views- (000s) 17650
Statements [Agree-How | Spend Verth 53.56
My Time Is More Imp Than The
Money | Make] Horz% 100
Index 100
Unwgt 17126 2931
Personal and Social Views- (000s) 22595 3521
Statements [Agree-Its Important
N . . Vert% 74.96 81.75
To Have Lasting Relationship w 1
Partner] Horz% 100 15.58
Index 100 109
Unwgt 11040
Personal and Social Views- (000s) 14804
Statements [Agree-Universal Day Verth 29.11
Care Should Be A Government
Priority] Horz% 100
Index 100
Unwgt 8005 1149
Personal and Social Views- (000s) 11203 1400
Statements [Agree-l am In Vert% 37.17 32.51
Favour of Capital Punishment] Horz% 100 12.5
Index 100 87
Unwgt 7115 1066
Personal and Social Views- (000s) 9544 1187
Statements [Agree-Use Of Verth 31.66 27.56
Marijuana Should Be Legalized In
Canada] Horz% 100 12.44
Index 100 87
Unwgt 4076 616
Personal and Social Views- (000s) 4910 619
Statements [Agree-l am In Vert% 16.29 14.37
Favour Of Privatizing Healthcare] Horz% 100 12.61
Index 100 88
Unwgt 12328 2180
Personal and Social Views- (000s) 15632 2443
Statements [Agree-We Should Vert% 51.86 56.72
Have Much Stricter Gun Control
Laws] Horz% 100 15.63
Index 100 109
Unwgt 6263 1038
Personal and Social Views- (000s) 8262 1168
Statements [Agree-More Ve 7741 2712
Immigration To Canada Should
Be Encouraged] Horz% 100 14.14
Index 100 99
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Unwgt 8703
Personal and Social Views- (000s) 11643
Statements [Agree-l am Very
. Vert% 38.63
Supportive Of Alternate
o
Lifestyles] orz% 100
Index 100
Unwgt 16149
Personal and Social Views- (000s) 21023
Statements [Agree-Violent Verts 69.75
Behaviour Of Any Kind Is Not 2 -
o
Acceptable To Me] Honz) 100
Index 100
Unwgt 12354 2081
Personal and Social Views- (000s) 16564 2561
Statements [Agree-Teenagers Vert% 54.95 59.46
Shd Be Told Not To Have Sex At e : -
o
An Early Age] Horz% 100 15.46
Index 100 108
Unwgt 11431
Personal and Social Views- (000s) 14699
Statements [Agree-Believe Vert% 2877
Should Be Supportive Of Same : -
Sex Relationshps] Horz% 100
Index 100
Unwgt 14379
Personal and Social Views- (000s) 18339
Statements [Agree-| Find
Vert% 60.84
Exposure To
o
Diff.Peoples/Cultures Rewarding] ROz 100
Index 100

* Proj relatively unstable due to small base-use with caution.

# Proj too small for reliability-shown for consistency only.
Source: PMB 2013 Spring 2-Year Readership and Product

Database
Weighted by: Population

Thursday, February 12, 2015 6:14:16
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Clears Decisions Target Market Psychographics — Leisure

Base: All Respondents
W25-49 HHI
Totals
S50K+
Unwgt 22313 3533
(000s) 30142 4307
Totals Vert% 100 100
Horz% 100 14.29
Index 100 100
Unwgt 9503
A 5 - (000s) 12158
tivities- - .
C |V|t|e§ articipate inpast Yr Vert% 20.34
BakingFrom Scratch
Horz% 100
Index 100
Unwgt 2056 250
(000s) 3022 322
Activities-Participate i tY
ctivities ;illli?::;e inpast Yr Verth 10.03 748
Horz% 100 10.66
Index 100 75
Unwgt 2246 299
(000s) 2814 360
Activities-Participate inpast Yr
X . Vert% 9.34 8.36
BirdWatching
Horz% 100 12.79
Index 100 90
Unwgt 4388
PUrSp— . - (000s) 6581
ctivities-| artlcuf)ate inpast Yr Vert% 21.83
Camping
Horz% 100
Index 100
Unwgt 863 88
(000s) 1316 153
Activities-Participate inpast Yr
R K Vert% 4.37 3I55
CollectingCoins
Horz% 100 11.63
Index 100 81
Unwgt 506 74
Pn— . - (000s) 718 80
ctivities- arFlupate inpast Yr Vert 238 186
CollectingStamps
Horz% 100 11.14
Index 100 78
Unwgt 3661
PrN— . - (000s) 5072
tivities-Part t t
ctivities acr:fli): e inpast Yr Verth 16.83
Horz% 100
Index 100
Unwgt 3271
(000s) 4780
Activities-Participate inpast Yr
. Vert% 15.86
Dancing
Horz% 100
Index 100
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Unwgt 2383
A . (000s) 3146
ctivities-Participate inpast
Vert? b
YrDressmaking/ Sewing i L0
Horz% 100
Index 100
Unwgt 7778
PO . (000s) 10039
tivities-Part t t
ctivities z?r'lclpa e inpas Verth 3331
YrEntertaining AtHome
Horz% 100
Index 100
Unwgt 7686
(000s) 9257
Activities-Participate inpast Yr
X Vert% 30.71
Gardening
Horz% 100
Index 100
Unwgt 3615
A 5 - (000s) 4473
tivities-Participate i t
ctivities-Participa e‘lnpas r Verth 14.84
GourmetCooking
Horz% 100
Index 100
Unwgt 2075
(000s) 2492
Activities-Participate inpast Yr
L Vert% 8.27
Knitting
Horz% 100
Index 100
Unwgt 4317
A . - (000s) 5816
tivities-Participate i "
ctivities-Participate inpast Yr Verth 193
Photography
Horz% 100
Index 100
Unwgt 2508 196
P . (000s) 3569 225
ctivities-Participate inpast
Vert% 9 o
YrWoodworking-Building en” L1159 222
Horz% 100 6.3
Index 100 44
Unwgt 1769
Participate in pastYr (000s) 2315
Woodworking- Vert% 7.68
Stripping/Refinishing/Stain Horz% 100
Index 100
Unwgt 2124
A 5 - (000s) 2805
tivities-Participate inpast
ctivi |e§ articipa e'lnpas r Vert% oen
Fitness-Aerobics
Horz% 100
Index 100
Unwgt 6678
R . - (000s) 8668
tivities-Part t t
(9 I.VI ies-Pa |c!pa e inpast Yr Verth 28,76
Fitness-Exercise At Home
Horz% 100
Index 100
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Unwgt 3500
A 5 - (000s) 4261
ctivities-Participate inpast Yr
Vert? o
Fitness-Health/ FitnessClub <l 1414
Horz% 100
Index 100
Unwgt 3068
R . - (000s) 4355
CthItIe?» ar‘tlapat? inpast Yr Verth 14.45
Fitness-Jogging
Horz% 100
Index 100
Unwgt 4587
(000s) 6337
Activities-Participate inpast Yr
. X . Vert% 21.02
Fitness-Swimming
Horz% 100
Index 100
Unwgt 10250
A 5 - (000s) 13226
ctivities-Participate inpast Yr
Vert% .
Fitness-Walking/ Hiking en” 43.88
Horz% 100
Index 100
Unwgt 2332
(000s) 2904
Activities-Participate inpast Yr
) i Vert% 9.63
Fitness-Yoga/ Pilates
Horz% 100
Index 100
Unwgt 1303 233
PSS . - (000s) 1966 300
ctivities- artlupa*Fe inpast Yr Verth 652 697
Sports-Badminton
Horz% 100 15.26
Index 100 107
Unwgt 2007
PrS— . - (000s) 3114
ti -
ctivities artlcnpat? inpast Yr Verth 1033
Sports-Bowling
Horz% 100
Index 100
Unwgt 3294 395
(000s) 3950 423
Activities-Participate inpast Yr
Vert% 131 9.82
Sports-Golf
Horz% 100 10.71
Index 100 75
Unwgt 329 44
PUr— . - (000s) 518 60
ctivities-Participate inpast Yr Vert% 172 139
Sports-Squash
Horz% 100 11.58
Index 100 81
Unwgt 1368 243
R . - (000s) 1792 260
tivities-Part t t
ctivities-Participa glnpas r Verth 595 6.00
Sports-Tennis
Horz% 100 14.51
Index 100 102
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Unwgt 1199
PUrS— . - (000s) 1470
ctivities-Participate mpa“st r Vert% 2.8
Sports-Cross-CountrySkiing
Horz% 100
Index 100
Unwgt 1901
R . - (000s) 2239
ctivities-Participate inpast Yr
Vert% 7.4
Sports-Downbhill Skiing 2 3
Horz% 100
Index 100
Unwgt 936 132
(000s) 1400 124
Activities-Participate inpast Yr
. Vert% 4.64 2.88
Sports-Snowboarding
Horz% 100 8.86
Index 100 62
Unwgt 621 105
PrSp— . - (000s) 1120 132
ctivities-Participate |‘r1past r Vert% 372 3.06
Sports-Snowmobiling
Horz% 100 11.79
Index 100 82
Unwgt 3356
(000s) 4700
Activities-Participate inpast Yr
X Vert% 15.59
Sports-Ice Skating
Horz% 100
Index 100
Unwgt 773
PSS . - (000s) 972
ctivities- arthpate |n!past r Verth 322
Sports- In-Line Skating
Horz% 100
Index 100
Unwgt 1494 232
PrS— . - (000s) 2178 254
ti -
ctivities artlcnpafe |r.1p.ast r Verth 23 56
Sports-Mountain Biking
Horz% 100 11.66
Index 100 82
Unwgt 5637
(000s) 7067
Activities-Participate inpast Yr
. L Vert% 23.45
Sports-Bicycle Riding
Horz% 100
Index 100
Unwgt 784 106
PUr— . - (000s) 1232 117
ctivities-Participate ||t\past r Vert% 2.0 272
Sports-Motorcycling
Horz% 100 085
Index 100 66
Unwgt 447 44
P - (000s) 732 42
ctivities-Participatein past Yr Verth 243 0.98
Sports-Archery
Horz% 100 5.74
Index 100 40
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Unwgt 2853 374
PUrS— . - (000s) 4429 536
ctivities- art|C|‘pat-e inpast Yr Vert% 14.69 12.44
Sports-Fishing
Horz% 100 12.1
Index 100 85
Unwgt 817 52
R . - (000s) 1338 71
ctivities- ar‘tlapat"e inpast Yr Verth 242 165
Sports-Hunting
Horz% 100 5.31
Index 100 37
Unwgt 1026 84
(000s) 1701 115
Activities-Participate inpast Yr
Vert% 5.64 2.67
TeamSports- Basketball
Horz% 100 6.76
Index 100 47
Unwgt 825 96
A b - (000s) 1342 119
ctivities-Participate inpast Yr
Vert% . .
Team Sport-Baseball/ Softball e 4.45 2.76
Horz% 100 8.87
Index 100 62
Unwgt 633 31
(000s) 1005 30*
Activities-Participate inpast Yr
Vert% 3.33 0.7
TeamSports-Football
Horz% 100 2.99
Index 100 21
Unwgt 1531 166
PSS . - (000s) 2441 193
ctivities-Participate inpast Yr Verth a1 248
TeamSports-Soccer
Horz% 100 7.91
Index 100 55
Unwgt 979 129
PrS— . - (000s) 1587 177
ti -
ctivities-Participate inpast Yr Verth 5o o
TeamSports- Volleyball
Horz% 100 11.15
Index 100 78
Unwgt 475 58
(000s) 623 54
Activities-Participate inpast Yr
. Vert% 2.07 1.25
TeamSports-Curling
Horz% 100 8.67
Index 100 61
Unwgt 1454 114
PUr— . - (000s) 2200 171
ctivities-Participate inpast Yr Vert% 73 397
TeamSports-Ice Hockey
Horz% 100 7.77
Index 100 54
Unwgt 282 25
R . - (000s) 509 21*
ctivities-Participate inpast Yr
Vert% 1. .4
TeamSports-RollerHockey 2 69 0.49
Horz% 100 4.13
Index 100 29
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Unwgt 2414 435
(000s) 3508 464
ivities- ici i tY
Activities P}artlupate‘mpas r Vert% 11.64 10.77
Boating-Canoeing
Horz% 100 13.23
Index 100 93
Unwgt 2487
- (000s) 3392
Activities-Partici .
CtIVItIe'S articipate m;')ast r Verth 11.05
Boating-Power Boating
Horz% 100
Index 100
Unwgt 433 69
A . - (000s) 624 92
ivities-Participate i "
ctivities afr icipa e_mpas r Verth 2.07 214
Boating-Rowing
Horz% 100 14.74
Index 100 103
Unwgt 607 80
o . . (000s) 726 81
Act|V|t|es-Part|C|pa-t§ inpast Yr Vert% 2a1 188
Boating-Sailing
Horz% 100 11.16
Index 100 78
Unwgt 184 20
(000s) 276 244
Activities-Participate i t Y
ctivi |es' a |c'|pa e m'pas r Vet 0.92 0.56
Boating-Wind Surfing
Horz% 100 8.7
Index 100 61
Unwgt 5217
e - (000s) 6035
ACtIVItI?S- AttendPast Yr Vert% 20,02
LiveTheatre
Horz% 100
Index 100
Unwgt 852
(000s) 1007
Activities- AttendPast Yr Ballet Vert% 3.34
Horz% 100
Index 100
Unwgt 810 102
(000s) 829 84
Activities- AttendPast Yr Opera Vert% 2.75 1.95
Horz% 100 10.13
Index 100 71
Unwgt 1764 238
o ¢ (000s) 1821 189
ACtIYItIeS- Atten Past‘ Yr Vert% .04 2.39
MusicConcerts- Classical
Horz% 100 10.38
Index 100 73
Unwgt 2663
TR (000s) 3093
Activities- A
Ctl\l'ltles ttendPast Yr Verth 10.26
MusicConcerts- Popular
Horz% 100
Index 100
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Clears Decisions Target Market Psychographics - Leisure

Unwgt 826 142
. ¢ (000s) 941 131
ACtIVItI.eS- AttendPast Yr Vert% 312 3.00
MusicConcerts-Jazz
Horz% 100 13.92
Index 100 97
Unwgt 2539
(000s) 3461
Activities- AttendPast Yr Vert 11.48
MusicConcerts-Rock e -
Horz% 100
Index 100
Unwgt 1082 162
p (000s) 1557 223
. v
ACtI\{ItIES AttendPast Yr Vert% 517 518
MusicConcerts- Country
Horz% 100 14.32
Index 100 100
Unwgt 5067
TR (000s) 6061
v +
Activities- AttendPast Yr Vert% 20.11
Museum
Horz% 100
Index 100
Unwgt 3156 556
P, (000s) 3564 558
Activities- Att t t
ctivities= Attendrast r Ar Vert% 11.82 12.96
Gallery
Horz% 100 15.66
Index 100 110
Unwgt 2922
L ¢ (000s) 4051
Activities- AttendPast Yr Vert% 13.42
AmusementParks
Horz% 100
Index 100
Unwgt 3562
TR (000s) 4704
Activities- A
ctivities tter? ast Yr Verth 1561
Zoo/Aquariums
Horz% 100
Index 100
Unwgt 2654
(000s) 2965
Activities- AttendPast Yr Spas Vert% 9.84
Horz% 100
Index 100
Unwgt 4266
L ¢ (000s) 5891
Acnwges- AttendPast Yr Vert% 19.52
Nightclubs/Bars
Horz% 100
Index 100
Unwgt 635 68
: (000s) 881 73
Activities- Att Past Yr P
ctivities endPas r' ro Vertn 792 169
SportsEvents- Auto Racing
Horz% 100 8.29
Index 100 58
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Clears Decisions Target Market Psychographics - Leisure

Unwgt 1102 160
(000s) 1457 171
Activities- AttendPast Yr Pro
Vert% 4.83 3.97
SportsEvents- Baseball
Horz% 100 11.74
Index 100 82
Unwgt 456 78
(000s) 626 88
Activities- AttendPast Yr Pro
Vert% 2.08 2.04
SportsEvents- Basketball
Horz% 100 14.06
Index 100 98
Unwgt 255
(000s) 330
Activities- AttendPast Yr Pro
R X Vert% 1.09
SportsEvents- FigureSkating
Horz% 100
Index 100
Unwgt 1155 186
(000s) 1470 205
Activities- AttendPast Yr Pro
Vert% 4.88 4.76
SportsEvents- Football
Horz% 100 13.95
Index 100 98
Unwgt 499 34
(000s) 576 45%
Activities- AttendPast Yr Pro
Vert% 191 1.04
SportsEvents- Golf
Horz% 100 7.81
Index 100 55
Unwgt 399
(000s) 542
Activities- AttendPast Yr Pro
X Vert% 1.8
SportsEvents- HorseRacing
Horz% 100
Index 100
Unwgt 3472 553
(000s) 4425 656
Activities- AttendPast Yr Pro
Vert% 14.68 15.23
SportsEvents- Hockey
Horz% 100 14.82
Index 100 104
Unwgt 666 111
(000s) 878 126
Activities- AttendPast Yr Pro
Vert% 291 2.93
SportsEvents- Soccer
Horz% 100 14.35
Index 100 100
Unwgt 438 84
(000s) 443 65
Activities- AttendPast Yr Pro
X Vert% 1.47 1.51
SportsEvents- Tennis
Horz% 100 14.67
Index 100 103
Unwgt 201 23
(000s) 369 43*
Activities- AttendPast Yr Pro
' Vert% 1.22 1
SportsEvents- Wrestling
Horz% 100 11.65
Index 100 82
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Clears Decisions Target Market Psychographics - Leisure

Unwgt 13738
(000s) 18301
Movies-Attended/Past 12 Mos- -
Yes Vert% 60.72
Horz% 100
Index 100
Unwgt 12479
(000s) 16611
Movies-#1+ TimesAttended/Past
3Mos Vert% 55.11
Horz% 100
Index 100
Unwgt 8249 1447
(000s) 11455 1715
Movies-Type OfMovies Attend-
. Vert% 38 39.82
Action/ Adventure
Horz% 100 14.97
Index 100 105
Unwgt 2791
Movies.T ST ’ (000s) 4256
ovies-Type : ovies Attend- Verth 1412
Animated
Horz% 100
Index 100
Unwgt 8040
(000s) 10983
Movies-Type OfMovies Attend-
Comedy Vert% 36.44
Horz% 100
Index 100
Unwgt 6334
iy T _— A g (000s) 7652
ies- i tt =
ovies ypeDram:wes en Vert% 25.39
Horz% 100
Index 100
Unwgt 3385
(000s) 4764
Movies-Type OfMovies Attend- T 1581
Family/ ChildrenOriented 2 -
Horz% 100
Index 100
Unwgt 1376 211
(000s) 1445 158
Movies-Type OfMovies Attend-
Forelgn Vert% 4.79 3.67
Horz% 100 10.93
Index 100 77
Unwgt 1873 278
(000s) 3191 403
Movies-Type OfMovies Attend-
Horror Vert% 10.59 9.36
Horz% 100 12.63
Index 100 88
Unwgt 2870 404
(000s) 4126 469
Movies-Type OfMovies Attend-
) L Vert% 13.69 10.89
Science Fiction
Horz% 100 11.37
Index 100 80
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Clears Decisions Target Market Psychographics - Leisure

Unwgt 1422 188
(000s) 1971 236
Movies-Type OfMovies Attend-
Vert% 6.54 5.48
Other
Horz% 100 11.97
Index 100 84
Unwgt 2526
. /Rec. Own/Bough - (000s) 3305
[t = t pst
ports/Rec: 'wn 0L'1g ps Verth 10.96
Mos-Boating Equipment
Horz% 100
Index 100
Unwgt 5869
. @ R, - (000s) 8149
ports/Rec- Yvn/ ou‘g t pst Vert 00
Mos-Camping Equipment
Horz% 100
Index 100
Unwgt 5821
5 /Rec- Own/Bough - (000s) 7223
it = t pst
A TSI [ Vert% 23.96
Mos-Exercise Equipment
Horz% 100
Index 100
Unwgt 3850 584
(000s) 5489 773
Sports/Rec- Own/Bought pst 12
L X Vert% 18.21 17.95
Mos-Fishing Equipment
Horz% 100 14.08
Index 100 99
Unwgt 4359 666
. e © R, - (000s) 5161 734
orts/Rec- Own/Bought pst
P ¢ Own/Bought p Vert% 17.12 17.04
Mos-Golf Equipment
Horz% 100 14.22
Index 100 100
Unwgt 2201 281
5 /- Own/Bough - (000s) 3153 384
ports/Rec- Own oyg t pst Verth 10.46 3.92
Mos-Hockey Equipment
Horz% 100 12.18
Index 100 85
Unwgt 1107 98
. @ R - (000s) 1702 143
it = t pst
ports/Rec- Own/Bought ps Vert% 5.65 332
Mos-Hunting Equipment
Horz% 100 8.4
Index 100 59
Unwgt 1976
Sports/Rec- Own/Bought pst 12 (000s) 2172
Mos-Ski Equipment-Cross- Vert% 7.21
Country Horz% 100
Index 100
Unwgt 2452
. y own/ " - (000s) 2480
ports/Rec- Own/Bought pst
Vert% .2
Mos-Ski Equipment-Downhill ent® 823
Horz% 100
Index 100
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Clears Decisions Target Market Psychographics - Leisure

Unwgt 1101 199
. = ® . h - (000s) 1554 235
ports/Rec- Own/ O}Jg t pst e 596 G
Mos-Snowboarding Equ
Horz% 100 15.12
Index 100 106
Unwgt 2100 358
5 ® h i (000s) 2746 422
ts/Rec- B: t pst
ports/Rec- Own/Bought ps Vert% 9.11 9.8
Mos-Other
Horz% 100 15.37
Index 100 108
Unwgt 6959
. Eorrba . (000s) 9276
porting Goods-Amount Spent
Vert% 30.77
ForEquip Past 12 Mos-$1+ erve
Horz% 100
Index 100
Unwgt 4011
. R S (000s) 5058
porting Goods-Amount Spent
Vert% .
ForClothing Past 12Mos-$1+ e 16.78
Horz% 100
Index 100
Unwgt 346
(000s) 451
Sporting Goods-Bought In Past Vert e
12Mos- Sears 2 -
Horz% 100
Index 100
Unwgt 61 16
. oode-Bought In b (000s) 84 13#
porting Goods-Bought In Past
Vert% 0.28 0.3
12Mos- SearsCatalogue e
Horz% 100 15.48
Index 100 108
Unwgt 120 16
s o Gl Al (000s) 121 17#
porting Goods-Bought In Past
Vert% 4 b
12Mos-The Bay et g 0:39
Horz% 100 14.05
Index 100 98
Unwgt 1366
(000s) 2365
Sporting Goods-Bought In Past Vert% s
12Mos- Walmart 2 -
Horz% 100
Index 100
Unwgt 262
Sporting Goods-Bought In P i) 2L
porting Goods-Bought In Past Vs o
12Mos- Zellers
Horz% 100
Index 100
Unwgt 60
(000s) 55
Sporting Goods-Bought In Past Verte 0.18
12Mos- André LalondeSports 2 -
Horz% 100
Index 100
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Clears Decisions Target Market Psychographics - Leisure

Unwgt 157 22
. R (000s) 243 36*
porting Goods-Bought In Past
Vert% b b
12Mos- Athlete’sWorld en” BEE 0:84
Horz% 100 14.81
Index 100 104
Unwgt 371
(000s) 404
Sporting Goods-Bought In Past Vert 134
12Mos- Atmosphere 2 -
Horz% 100
Index 100
Unwgt 277 35
. TR (000s) 296 32*
porting Goods-Bought In Past
Vert% 0.98 0.74
12Mos- Baron Sports/S.A.l.L. A
Horz% 100 10.81
Index 100 76
Unwgt 78
¢ " (000s) 80
Sporting Goods-Bought In Past
Vert% .
12Mos- BernardTrottier en” 027
Horz% 100
Index 100
Unwgt 73
(000s) 49
Sporting Goods-Bought In Past
. . Vert% 0.16
12Mos- BoutiqueCourir
Horz% 100
Index 100
Unwgt 79 16
. R (000s) 43 a#
porting Goods-Bought In Past
Vert? . .
12Mos- BoutiqueOberson <l 014 0.09
Horz% 100 9.3
Index 100 65
Unwgt 85 7
. TR [ (000s) 126 11#
porting Goods-Bought In Past
Vert% .42 .2
12Mos- Champs et O 026
Horz% 100 8.73
Index 100 61
Unwgt 63
(000s) 109
Sporting Goods-Bought In Past
Vert% 0.36
12Mos- ExcellenceSports
Horz% 100
Index 100
Unwgt 223 28
. R (000s) 388 31*
porting Goods-Bought In Past
Vert% . b
12Mos-Foot Locker e 1.29 072
Horz% 100 7.99
Index 100 56
Unwgt 921 108
(000s) 942 100
Sporting Goods-Bought In Past Verte 313 232
12Mos-Golf Town e - -
Horz% 100 10.62
Index 100 74
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Clears Decisions Target Market Psychographics - Leisure

Unwgt 187
. R (000s) 127
porting Goods-Bought In Past
Vert% b
12Mos-La Cordée-Plein Air en” 092
Horz% 100
Index 100
Unwgt 159 28
(000s) 237 25*
Sporting Goods-Bought In Past
. Vert% 0.79 0.58
12Mos- NationalSports
Horz% 100 10.55
Index 100 74
Unwgt 92 5
. TR (000s) 142 ot
porting Goods-Bought In Past
Vert% 0.47 0.21
12Mos- Nevada Bob's S
Horz% 100 6.34
Index 100 44
Unwgt 81
. R [ (000s) 102
porting Goods-Bought In Past
Vert% .
12Mos- Runners World en” 034
Horz% 100
Index 100
Unwgt 1272
(000s) 1961
Sporting Goods-Bought In Past Vert 35
12Mos- Sport Chek 2 -
Horz% 100
Index 100
Unwgt 336
S| Goods-Bought In P ) 209
ti - t t
porting Goods-Bought In Pas Vert% 1.69
12Mos- Sport Mart
Horz% 100
Index 100
Unwgt 161
5 ing Goods-Bought In P (000s) 212
porting Goods-Bought In Past
Vert% .7
12Mos- Sporting Life 2 g
Horz% 100
Index 100
Unwgt 1076
(000s) 1034
Sporting Goods-Bought In Past
Vert% 3.43
12Mos- Sports Experts
Horz% 100
Index 100
Unwgt 75
S| Goods-Bought In P o) 107
porting Goods-Bought In Past
Vert% b
12Mos- Tommy/ Lefevre en” 0:35
Horz% 100
Index 100
Unwgt 2218 369
Sporting Goods-Bought In Past (000s) 2775 400
12Mos- OtherSpecialty Vert% 9.21 9.29
SportingStore Horz% 100 14.41
Index 100 101
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Clears Decisions Target Market Psychographics - Leisure

Unwgt 359 54
(000s) 550 52
Sporting Goods—Bought In Past Vert% 1.82 121
12Mos-Play It AgainSports
Horz% 100 9.45
Index 100 66
Unwgt 215
Sporting Goods-Bought In Past (000s) 292
12Mos- Other SecondHand Vert% 0.97
Stores Horz% 100
Index 100
Unwgt 2082
(000s) 3045
Sporting Goods—Bo_ught _In Past Verth 101
12Mos- Canadian Tire
Horz% 100
Index 100
Unwgt 681
(000s) 839
Sporting Goods-Bought In Past Vert% 278
12Mos- Costco
Horz% 100
Index 100
Unwgt 839
Sporting Goods-Bought In Past (000s) 230
12Mos- Mountain Co-op ErE 209
Horz% 100
Index 100
Unwgt 1880
(000s) 2632
Sporting Goods-Bought In Past Vert% 273
12Mos- Other Stores
Horz% 100
Index 100
Unwgt 1362
Rec Item/Vehicle- (000s) 2108
Own/lease/boughtpst 12 Mos- Vert% 6.99
AllTerrain Vehicle Horz% 100
Index 100
Unwgt 592
Rec Item/Vehicle- (000s) 738
Own/lease/boughtpst 12 Mos- Vert% 2.45
Motorhome/ RV Horz% 100
Index 100
Unwgt 1302
Rec Item/Vehicle- (000s) 1882
Own/lease/boughtpst 12 Mos- Vert% 6.24
Camper/Trailer Horz% 100
Index 100
Unwgt 625
Rec Item/Vehicle- (000s) 1133
Own/lease/boughtpst 12 Mos- Vert% 3.76
Snowmobile Horz% 100
Index 100
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Clears Decisions Target Market Psychographics - Leisure

Unwgt 6446
Rec Item/Vehicle- (000s) 8093
Own/lease/boughtpst 12 Mos- Vert% 26.85
Bicycle Horz% 100
Index 100
Unwgt 294 30
Rec Item/Vehicle- (000s) 293 31*
Own/lease/boughtpst 12 Mos- Vert% 0.97 0.72
Sailboat Horz% 100 10.58
Index 100 74
Unwgt 198 33
Rec Item/Vehicle- (000s) 244 29*
Own/lease/boughtpst 12 Mos- Vert% 0.81 0.67
Windsurfer/Surfboard Horz% 100 11.89
Index 100 83
Unwgt 240 51
Rec Item/Vehicle- (000s) 305 48
Own/lease/boughtpst 12 Mos- Vert% 1.01 1.11
Personal Water Craft Horz% 100 15.74
Index 100 110
Unwgt 570
Rec Item/Vehicle- (000s) 721
Own/lease/boughtpst 12 Mos- Vert% 2.39
PowerBoat- Inboard Motor Horz% 100
Index 100
Unwgt 1160 143
Rec Item/Vehicle- (000s) 1627 229
Own/lease/boughtpst 12 Mos- Vert% 5.4 5.32
PowerBoat- OutboardMotor Horz% 100 14.07
Index 100 99
Unwgt 1462 182
bi T EEER A (000s) 1792 238
Public Activities-In Past 2 Years -
Vert% 5 o
Wrote To A PublicOfficial en” 295 253
Horz% 100 13.28
Index 100 93
Unwgt 819 109
Public Activities-In Past 2 Years - (000s) 1081 162
Wrote To An EditorOf A Vert% 3.59 3.76
Paper/Magazine Horz% 100 14.99
Index 100 105
Unwgt 1873
Public Activities-In Past 2 Years - (000s) 2224
Were Active InSocial Vert% 7.38
Issue/Comm. Project Horz% 100
Index 100
Unwgt 497 51
Public Activities-In Past 2 Years - (000s) 611 65
Worked For APolitical Vert% 2.03 1.51
Party/Canate Horz% 100 10.64
Index 100 74
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Clears Decisions Target Market Psychographics - Leisure

Unwgt 6122
(000s) 7961
Public Activities-In Past 2 Years -
Vert% 26.41
Volunteer Work
Horz% 100
Index 100
Unwgt 19070 3184
oo U (000s) 25194 3872
R: ts-P
estaurants-Personally Use Verth 23.58 29.0
InPast 30 Days-Yes
Horz% 100 15.37
Index 100 108
Unwgt 6017
(000s) 8650
Restaurants-1+Times used in
i Vert% 28.7
past30 days-Delivery
Horz% 100
Index 100
Unwgt 6334
(000s) 9381
Restaurants-1+Times used in Vert% 3112
past30 days-Drive Thru - -
Horz% 100
Index 100
Unwgt 14794
(000s) 18978
Restaurants- 1+Times used in
Vert% 62.96
past30 days-Eat-In
Horz% 100
Index 100
Unwgt 8358
(000s) 11599
Restaurants- 1+Times used in Verto% 38.48
past30 days-Take-Out 2 -
Horz% 100
Index 100
Unwgt 3394 504
(000s) 4865 648
Restaurants-Type of-Buffets Vert% 16.14 15.05
Horz% 100 13.32
Index 100 93
Unwgt 1435
(000s) 2003
Restaurants-Type of-Cafeteria Vert% 6.65
Horz% 100
Index 100
Unwgt 9970
5 - . (000s) 12900
estaurants-Type of-
Vert? 42.8
Casual/FamilyDining &
Horz% 100
Index 100
Unwgt 986 139
= o (000s) 1602 211
R - -
estaura}nts ype o Verth 531 29
Convenience Store
Horz% 100 13.17
Index 100 92
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Unwgt 641 98
(000s) 864 116
Restaurants—TZi);zf-Departmem Vert% 287 .69
Horz% 100 13.43
Index 100 94
Unwgt 4681
(000s) 6454
Restaurants-Type of-Food Court Vert% 21.41
Horz% 100
Index 100
Unwgt 2175
Rest ts-Type of-Grocer o) 3042
estaurants- -
Store TyaieOut ! VErt L05
Horz% 100
Index 100
Unwgt 5871
Restaurants- Typeof -Quick o) 8970
u - -Qui
Service/FaysFi Food Vet 26.77
Horz% 100
Index 100
Unwgt 6056
Restaurants-Type of: (000s) 818
es - -
Coffee/DonutySphops ErE 226
Horz% 100
Index 100
Unwgt 2516 390
(000s) 2937 396
Restaurants-Type of-Other Vert% 9.74 9.19
Horz% 100 13.48
Index 100 94
Unwgt 8198 1396
(000s) 11219 1675
Restauragtrsi-e'l;]ytr:;z ofFood- Vert% 37.22 38.89
Horz% 100 14.93
Index 100 104
Unwgt 7504 1198
(000s) 10587 1534
Restaurarg;si—r“l'(:l:ee ofFood- Verth 12 35.62
Horz% 100 14.49
Index 100 101
Unwgt 2952
(000s) 3202
Restaurants-Type ofFood-Thai Vert% 10.62
Horz% 100
Index 100
Unwgt 2469
(000s) 2861
Restaura;r;’;s;:’]gg ofFood- Ve 549
Horz% 100
Index 100
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Unwgt 1552
(000s) 1958
Restaurants-Type ofFood-Indian Vert% 6.5
Horz% 100
Index 100
Unwgt 1719
(000s) 2037
Restaurants-Type ofFood-Other
. . Vert% 6.76
Asian(Vietnamese, etc)
Horz% 100
Index 100
Unwgt 9143
(000s) 12909
Restaurants-Type ofFood-Pizza Vert% 42.83
Horz% 100
Index 100
Unwgt 2839
R T Food.Oth (000s) 3282
estaurants- ypeo ood-Other T 10.89
Italian
Horz% 100
Index 100
Unwgt 3408 519
(000s) 4265 600
Restaurants-Type ofFood- -
American Vert% 14.15 13.93
Horz% 100 14.07
Index 100 98
Unwgt 2230
(000s) 2559
Restaurants-Type ofFood-Greek Vert% 8.49
Horz% 100
Index 100
Unwgt 1131 183
(000s) 1011 127
Restaurants-Type ofFood-French Vert% 3.35 2.95
Horz% 100 12.56
Index 100 88
Unwgt 1062
(000s) 1270
Restaurants-Type ofFood-Other
. . Vert% 4.21
Ethnic(Mexican, etc)
Horz% 100
Index 100
Unwgt 3029
o . Food (000s) 3877
estaurants-Type ofFood-
Vert¥ g
Bar/Pub Food <l 12.86
Horz% 100
Index 100
Unwgt 2602 412
(000s) 3397 492
Restaurants-Type ofFood-
Steakhouse Vert% 11.27 11.42
Horz% 100 14.48
Index 100 101
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Unwgt 2353 292
(000s) 2950 324
Restaurants-Type ofFood-
seafood Vert% 9.79 7.52
Horz% 100 10.98
Index 100 77
Unwgt 5269 802
(000s) 6745 931
Restaurants-Type ofFood- -
Chicken Vert% 22.38 21.62
Horz% 100 13.8
Index 100 97
Unwgt 6796
(000s) 9729
Restaurants-Type ofFood-
Vert% 32.28
Burgers
Horz% 100
Index 100
Unwgt 1249
R T - (000s) 1257
estaurants-Type ofFood-Bistro Verth 17
StyleFood
Horz% 100
Index 100
Unwgt 4221
(000s) 6095
Restaurants-Type ofFood- Verte 2022
Sub/Sandwiches e :
Horz% 100
Index 100
Unwgt 2563
g - . (000s) 3633
t ts- =
estauran screyapr:o ood-Ice Verth 12.05
Horz% 100
Index 100
Unwgt 977
(000s) 1529
Restaurants-Type ofFood-Taco Vert% 5.07
Horz% 100
Index 100
Unwgt 2439 412
(000s) 3324 506
Restaurants-Type ofFood-Other Vert% 11.03 11.75
Horz% 100 15.22
Index 100 107
Unwgt 9718
. A (000s) 11259
igh QualityRestaurants-Ate
Vert? 5
At/Past 12 Mos-Yes <l 37.35
Horz% 100
Index 100
Unwgt 8291
T (000s) 9502
igh QualityRestaurants-
Vert% 1.52
#1+Times Ate/Past 30Days et 315
Horz% 100
Index 100
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Unwgt 3612
. oS A (000s) 4681
Casinos-PersonallyVisited In Past
Vert? 5
12Mos-Yes <l 15.53
Horz% 100
Index 100
Unwgt 3063 463
" AmE (000s) 4000 575
i -#1+ Ti isi
Casinos: imesVisited In Past Ve 13.27 13.35
3Mos
Horz% 100 14.38
Index 100 101
Unwgt 2732
. A A e 8T (000s) 3505
s isit "
asinos-Type |5|_e n Pas os Verth e
Casino
Horz% 100
Index 100
Unwgt 112 17
U CEER e (000s) 182 15#
Casinos-TypeVisited In Past 05
Vert% 0.6 0.35
Local Charity/Fair Casino e
Horz% 100 8.24
Index 100 58
Unwgt 1542 236
Nid I (000s) 2229 349
Bingo/Video LotteryTerminals-
Vert% 7. 8.1
Visited/Past 3 Mos-Yes - 29
Horz% 100 15.66
Index 100 110
Unwgt 477 76
Bingo/Video LotteryTerminals- (000s) 691 104
TypesVisited/Past 3 Mos-Bingo Vert% 2.29 241
Hall Horz% 100 15.05
Index 100 105
Unwgt 965
Bingo/Video LotteryTerminals- (000s) 1415
TypesVisited/Past 3 Mos-Video Vert% 4.69
LotteryTerminals Horz% 100
Index 100
Unwgt 11492
(000s) 14773
Lottery Tickets-Bought/Past 12
Vert% 49.01
Mos-Yes
Horz% 100
Index 100
Unwgt 9286 1428
— (000s) 12109 1894
Lottery Tickets-
Vert% 40.17 43.97
SSpent/AverageMonth-$5.00+ 2
Horz% 100 15.64
Index 100 109
Unwgt 1563
(000s) 2184
Lottery Ticket-Scratch Game- T 725
S1Ticket-# Bought/Avg Month-1+ 2 -
Horz% 100
Index 100
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Unwgt 1998 320
(000s) 2629 393
Lottery Ticket-Scratch Game- Vert% a7 X5
S2Ticket-# Bought/Avg Month-1+ 2 - .
Horz% 100 14.95
Index 100 105
Unwgt 1483
(000s) 2216
Lottery Ticket-Scratch Game- T g
$3Ticket-# Bought/Avg Month-1+ 2 -
Horz% 100
Index 100
Unwgt 1824
(000s) 2454
Lottery Ticket-Scratch Game- Vert% T
$4Ticket-# Bought/Avg Month-1+ - .
Horz% 100
Index 100
Unwgt 3637 544
(000s) 5897 831
Cigarettes-Personally SmokedIn Vert 19.56 19.29
Past 12 Mos- Yes 2 - -
Horz% 100 14.09
Index 100 99
Unwgt 3227 468
(000s) 5308 722
Cigarettes-#1+Packs Smoked
Vert% 17.61 16.76
InPast 7 Days
Horz% 100 13.6
Index 100 95

Database
Weighted by: Population

Thursday, February 12, 2015 6:29:31

* Proj relatively unstable due to small base-use with caution.

# Proj too small for reliability-shown for consistency only.
Source: PMB 2013 Spring 2-Year Readership and Product
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