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Intro 
•  Wedding Planning 

•  Analysis 

•  Recommendations 
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Layout & Design 
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•  Colours 

 
 
Coral, Blush Pink, Sky Blue and 
Pale Yellow. 

 

•  Balance  
–  Content vs. Visuals  

 



Layout & Design  
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•  Blog Archive 
–  Profile of Writer 
–  Popular Posts 

 
 

•  Icons 
–  Opportunity to Share 
–  Comment on Webpage 

•  Content/Discussions 
–  Wedding Hot Topics 



Audience Overview 

•  Audience 
–  63.5% Returning Visitors 
–  36.5% New Visitors 

•  Engagement 
–  4.87 Pages/Session 
–  8 Minutes/Per Session 
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•  Single Page Visits 
–  49.4% Bounce Rate 
 

•  Traffic 
–  Multiple Posts Per Day 
–  Utilizing Data 
 

 



Social Media 
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•  92% Social Traffic 
–  52% Facebook.com 
–  32% Pinterest.com 

 

•  Twitter 
–  No Traffic 



Search Engine Optimization 

•  “I fell in love with her courage Great Gatsby”  
–  5 Impressions 

•  “William Shakespeare love quotes for wedding” 
–  5 Impressions 
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Users Flow 
•  Starting Page 

–  83 Sessions, 62 Drop-offs 

•  1st Interaction 
–  21 Sessions, 5 Drop-offs 
 

•  2nd Interaction 
–  16 Sessions, 5 Drop-offs 

•  3rd Interaction 
–  11 Sessions, 2 Drop-offs 

•  4th Interaction 
–  9 Sessions, 1 Drop-offs 
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Conclusion 
•  Recommendations 
–  Video/Rich Media  
–  Expanding & Relating Content 
–  Trending Topics 
–  Engaging Visitors 

•  Social Media Focus 
–  Facebook 
–  Pinterest 
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Sources 
•  Google Analytics 
–  https://www.google.com/analytics/web/?hl=en#report/

visitors-overview/a58476518w92448703p96217626/ 
 


